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AMERICAN CANS 


It’s all over but the Our endeavor has 


trimmings. been to accord every 
Although the season customer the fullest 
was most strenuous at measure of our facili- 
times, yet at the finish ties and to serve him 
we feel pleased to think to his satisfaction. 
we have handled ord- 
ers favored us, with succeeded in our ambi- 


care and promptness. tion and efforts. 


American Can Company 


Chicago Portland Beer? 
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Montreal 
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Zastrow’s Patent Pineapple 
Sizer and Slicing Machine. 


ON SKIDS, WITH COUNTER SHAFT UNDERNEATH. 3 


This machine has been in use for years; and has proven a perfect success 
It not only does more work than any other machine of its kind in use, but 
turns out a better and more marketable article. It sizes the pine to the re- 
quired diameter to suit the can, and slices it to any desired thickness. By 
inserting set of small knives, it will segment the slice and produce what is 
termed cocktail pines. Each machine is furnished with a counter shaft. 

Used by the principal packers of the United States, Canada, Mexico, 
B; hama Islands, Hawaiian Islands, Porto Rico Australia, Africa, etc. 


GEO. W. ZASTROW, Mechanical Engineer 
1404-1410 THAMES STREET BALTIMORE, MD. 


The Blakeslee Simplicity 


CAN-RIGHTING MACHINE 
Is Right in Every Respect 


It will save its cost in 
one season in the aver- 
age canning factory. 
For prices, terms, etc., 
address 


A. K. ROBINS & CO., 


Agets tor Baltimore District 


or the manufacturers 


BURDEN & BLAKESLEE 
Cazenovia, N. Y. 


WHEELING CANS 
are made from Prime 
Tin Plates throughout 
and are strictly outside 
soldered. 


Johnson=-Morse Can Co. 


A. A. Morse, Vice-President 


Wheeling, W. Va. 


Oliver J. Johnson, President 


WHEELING CANS 


WHEELING CANS 
represent the very high- 
est type of fruit can in 
workmanship and ma- 
terial. 


SUCCESSORS TO 
Wheeling Can Co. 
Wheeling, W. Va. 


La Crosse Can Co. 
La Crosse, Wis. 


pad 

ok 

| 

\ 


THE TRADE. 


Ayars Machine Company, 


Electric Process Clock 


Corn Shaker Process Kettles 


SEND FOR CATALOGUE AND FULL 


Belt Power Crane 


INFORMATION 


Ayars Machine Company, yew Nersey. 


BROWN, BOGGS CO., Lrp., Hamiitron, Ont., Sole Agents for Canada. 


Im Writing Advertisers, Kindly Mention The Trade. 
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Universal Continuous Capper Corn Cooker-Filler ee 

> 
: es Universal Syruper Rotary Pea and Bean Filler a 
$ 

‘ 


The HAWKINS UNIVERSAL EXHAUSTER 
TAKES ALL SIZES OF CANS ANY CAPACITY DESIRED 


The COLBERT ROTARY 
TOMATO FILLER 


Measures Amount for each Can. Fills without 
Waste. Packs Whole Tomatoes without Crush- 
ing. Capacity, up to 7o![Cans per minute. 


The HAWKINS CAPPER 
Unequalled for Durability and Quality of Work Capacity, up to 95 Cans per minute 


SPRAGUE CANNING MACHINERY CO, = 222,54 ave, 


In Writing Advertisers. Kindly Mention The Trade. 
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CATSUPS 
PICKLING 
PRESERVING 
BAKED BEANS , 
SAUBR KRAUT 


THE BEST FORMULAE ARE [K——>> 


A COMPLETE COURSE 
CANNING—Price $5.00 


Published 
BY 


THE TRADE. 


BALTIMORE, MONDAY, OCTOBER 14, 1912. 


PACKERS CANS 


WITH 


PROCESS LACQUER INSIDE 


We can furnish these 
cans in limited quan- 
tities and have unusual- 
ly good facilities in our 
New Plant for apply- 
the Lacquer. 


Five Gallon Rectangular 
Pulp Cans | 


SOUTHERN CAN COMPANY 


BALTIMORE, MD. 


WEEKLY REVIEW. 


Of the Canned Foods Situation. Market Reports. 
Conditions and Changes. Outlook. 


In this section, in particular, it has been ideal fall 
weather—not too cool nor too warm, but the balmy 
days that all humanity enjoys. This has had a slight 
effect upon the canning of the tomato crop, as it has pro- 
longed some of the late patches and “‘hang-overs,” en- 
abling a few packers to add a few more cases 19 their lots 
—but very few. The tomatoes that ripen under the pres- 
ent conditions of cold nights and heavy dews are very 
poor, watery stock, and not worth while bothering about. 
The fact is that all canneries, practically, shut down 
more than a week ago, and the tomato-packing season 
has been over for just that length of time. 

In fact, it was a very sudden ending, due to the heavy 
rains and cold nights and days of two weeks ago. One 
representative of a large supply firm, and who is inti- 
mately acquainted with all conditions in this section, de- 
scribed this sudden ceasing of canning activities as fol- 
lows: Two weeks ago houses that were rushed to their 
limit, getting up as high as 1,800 cases a day, did not pack 
one thousand cases the whole of the week following—that 
is, last week. This will give some idea as to how sud- 
denly supplies ceased and the packing season ended. 

The extent of Maryland’s tomato pack is still a 
muted problem, but it is pretty generally agreed that it 
was not of such size as to more than supply the deficien- 
cies of other sections, and certainly not more than the 
market will require during the coming year. New Jer- 
sey has gotten up a good pack, and of good quality, and 
Virginia has done somewhat better than early indica- 
tions warranted in expecting. 

But Ohio is short, and it is now said that Indiana, 
the third greatest tomato-packing State in the country, 
will not have a pack greater than last season, despite the 
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immense increase in the acreage of that State. Last year 


it packed a little more than 800,000 cases, whereas in 1908 


it packed over 1,125,000 cases, and it was expected this 
year’s output would exceed that of 1908. Michigan is 
short on its tomato crop, and, in fact, all the Western and 
Central Western States are in this condition, so that any 
surplus that may exist in the East will only about make 
up for the deficiencies of the West. 

As an evidence of the truth of this statement, and 
that this is generally recognized throughout the market, 
is may be pointed out that the feeling on tomatoes is 
growing stronger, and that prices are slightly advancing. 
There are, no doubt, some weak holders of tomatoes who 
are coming onto the market now with their supplies in 
order to raise money to meet their maturing obligations, 
a condition that nearly always produces a weakness in 
the market at this time of the year. But this weakness 
is not as apparent this season as usual, showing that the 
great majority sold heavily of futures, and are now in 
a position to hold any surplus stocks they may have. We 
feel inclined to give the advice which we overheard a 
broker give a canner who was an anxious seller: “Don’t 
worry, there is a market for every case of tomatoes 
you have, and for all that were packed,” and, by infer- 
ence, at a price as good or better than now prevails. In 
other words, there is no good cause for any packer to 
lose faith in his holdings and wish to rush them on the 
market. On the contrary, there seems very good reason 
to hold tight to what surplus exists, as there seems every 
probbility of better prices later on. And some traders 
put these better prices at very high figures—always de- 
pendent, of course, upon the quality of the goods. If 
the goods are of good quality, they will bring better 
money later on than they are bringing now; and, per 
contra, if they are of poor quality, it will prove an in- 
creasingly difficult thing to move them at all, or at any 
price. Forewarned is forearmed, and it need not be sur- 
prising if there is a weakness displayed in the market 
in the very near future, due to the efforts to move these 
poor-quality goods at any price. But this weakness must 
not be misunderstood and be attributed to the whole.mar- 
ket ; it will apply and be due solely to these poor-quality 
offerings. The part of wisdom is to be sure you are right 
and then go ahead: be sure your goods are of good qual- 
ity, and if so, hold fast to them; and if not of good qual- 
ity, to get rid of them, quietly, but as quickly as possible. 

On corn we have nothing to add to what we said be- 
fore—that New York and Maine will not furnish more 
than half a pack of corn, is the opinion held by the best- 
posted in the market; the supply of fine qualities in corn 
is hardly sufficient to meet demands, and will certainly 
be exhausted before the new season can come around. 
Yet there is no life shown in this article. There seems 
to be no one so poor as to do it honor. In the meantime 
large amounts of corn throughout the country, are chang- 
ing hands at low prices, quality considered, and the job- 
bers are putting this out to the trade about as fast as it 
is received. In fact, they are not investing in corn above 
their at least nearby requirements. So that while can- 


ners’ holdings are being reduced, jobbers’ stocks are not 
being materially added to, and the only question is how 
long this can continue before the real condition of this 
staple is forced upon the market. 


It is interesting to look back upon past happenings 
of this kind, and we can make no progress if we do not 
learn from experience. The most strikingly similar 
condition to the present market position of corn, is found 
in tomatoes in the year Igo1, though the present supply 
of corn is somewhat heavier than was that of tomatoes, 
at that time, except as regards the finer qualities of corn. 
In these qualities it is a question if the supply is not light 
er than was the supply of tomatoes. Referring, however, 
to that time we find that on July. 1, 1901, after two years 
of heavy packing—as has been the case with corn—the 
market price was 72%. We said then of tomatoes, as 
we do now of corn, that the price was too low, all things 
considered, but the market held to that price until early 
in October, 1901, when it started to rise, and by Novem- 
ber 1 reached $1.10, receded by the middle of the month 
to $1.071%4, and went back to $1.10 on December 6; to 
$1.12% by December 13; to $1.15 by the 20th; to $1.22% 
by December 27, and to $1.25 by January 10, 1902, which 
it held until the 1st of June, when it went to $1.30 and to 
$1.60 by the end of June. Now no such phenomenal rise 
is expected with corn, but there is much meat for reflec- 
tion in this. The consuming ability of the market is more 
than double now what it was in 1902; the same loss of 
faith in corn now exists as then existed in tomatoes, re- 
sulting in reltailers allowing their stocks to run down 
to a minimum, and with food prices so much higher than 
ever before that any article cheap in price is attractive, 
it will not be surprising to us to see the demand go to 
corn with such a rush as to carry the market to prices 
considerably higher than now exist. We are not going 
to venture a guess as to how high, but while they will 
not break any records, they ought to reach such levels 
as will return the packers a fair profit on their invest- 
ment. Again we say, as’regards good qualities of corn. 

Brokers have had an active week this week, and the 
demand for tomatoes is still heavy. No. 10 have advanced 
to $3, and seem very scarce. Oysters are beginning to 
feel some demand, though the packing season has not as 
yet opened. In order to move the old goods slight re- 
ductions are noted this week in the market prices. 

Pears now are receiving the attention of canners, and 
the market has gone off slightly in consequence. Other 
than these changes there are none to notice in this Balti- 
more market. 

The other leading markets of the country are reported 
in their regular columns, and full market quotations 
given. 


Machinery For Sale. 
For Sale.—Two Hawkins Cappers, in A No. 1 con- 
dition. One F. P. Gas System; One Reeves No. 0 variable 
speed pulley. H. C. Whiteford, Georgetown, Md. 
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The New York Market 


Business well up to average—Tomatoes gaining in strength—Maine corn prices 


steadily advancing—Pro-rata deliveries certain—State pack held with 


confidence—Picked up in the market. 


Reported by Telegraph 


“THE TRADE”’S NEW YORK OFFICE 


We have opened an office in New York City in the Herald 
Square Building, Room 135. The Herald Square Building is 
No. 149 West 35th St., less than a block East of the Pennsy- 
lvania Terminal, right in the heart of the great City. 

Call while in the City; have your mail addressed there; make 
it your headquarters if convenient. You will find files of The 
Trade there and someone will always be on hand to give you 
any information available. The latch string is out to you. 

THE TRADE. 


New York, October 11, 1912. 

The Market.—A firm tone charatterizes the entire 
trade. Bids for goods below outside quotations are 
promptly declined in nearly all instances, and practically 
all holders are confident they will obtain their prices ulti- 
mately. More buyers are in the market, and increased 
interest is shown in substantially all departments. Sup- 
plies of the leading sorts are conceded to be short, and 
it is believed that the high cost of certain other food prod- 
ucts will increase the demand for canned foods. This, 


then, is the situation, which indicates to the holder that 
business will probably improve. The closing of the pack- 


ing season leads to the supposition that in the future 
more business will be done. All holders are firm in their 
views and, in general, refuse to make concessions upon 
their products. It would be difficult to find anyone who 
would allow his stock to go out below quotations. Con- 
filence appears to have improved of late. 
Tomatoes.—Indications point to an early closing of 


the 1912 packing season. There is no more than a mod- 
erate interest, and offerings are more or less freely made, 


based on 87%c. for No. 3s, 65c. to 67%c. for 2s and $2.90 
to 53.00 for No. 10s, at Maryland factory. There are few 
lots to be had at inside figures in full-grade pack, and 
business is confined to small lots for New York account. 
As a rule, dealers are satisfied to cover wants pending 
completion of the deliveries on contract sales. New Jer- 
se’ tomatoes are firm, and few lots are offered. Esti- 
mtes on the tomato pack figure up to 11,000,000 cases, 
bu all estimates are guess work. It is said that many 
more plants have been operated this season than last. 
Corn.—All fancy stock is held with increasing confi- 
ence. The pack in Maine is practically completed, and 
it ‘s asserted that there will be a falling off in fancy 


giides. So far no packers will deliver in full on early 


contracts. Spot Maine corn is held at $1.00 to $1.10 per 
dozen, There are no sellers at factory points. In State 


corn the pack of fine grades is closely sold up on con- 
( cets. Standard.grades offer at 75c. laid down, Western 
‘orn is offered freely in standard. 


String Beans.—There is a fair demand on all fine 
grades in State pack, and there is little stock available 
from packers. In No. 2 Refugees sales have been made 
at $1.50 a dozen. Southern string beans are not active. 
Some business in No. ros has been done in a small way 
at $2.40. No. 3s are dull, at 77%4c. 

Peas.—The market is reasonably steady, though by 
no means active. Inside quotations appear to be about 
the highest obtainable. Conditions do not alter materi- 
ally, though perhaps buyers are a shade less anxious 


‘than they were. In time there promises to be a better 


demand. At present it is a bit light. A few lots of extra- 
sifted can be bought at $1.47%. 

Asparagus.—Trade is light, but all supplies are held 
firmly up to quotations. The holder who has a fair stock 
would like to sell, but he doesn’t want to make conces- 
sions, therefore little or nothing is being done. 

Fruits.—In the main, a strong tone pervades the 
niarket, and it is difficult to buy some grades and sizes 
in any considerable quantities. The holders who have 
stock are not anxious to dispose of it, and sales are made 
only at full outside quotations. 

Peaches.—Very little stock is available in extra 2%s, 
and buyers have considerable trouble finding enough to 
fill their orders. Packers are growing firmer on the Coast 
on the better grades, and it is harder each day to find 
Extras in lemon clings. Southern grades are unchanged, 
though the supply is so short that business is confined 
to actual requirements. No one is buying more than he 
must, and holders are offering no concessions. 


Apricots.—Extra 24s are scarce, and sales are only 
to fill urgent orders. Very few are buying for the future. 
California holders are not anxious to dispose of their 
stocks, and movement is in relatively small lots. 

Pears.—The situation is about as previously re- 
ported, though, perhaps, movement has increased a trifle 
under the influence of urgent demand. It is hard to de- 
termine just what the market is, since there is so much 
dealing in the transactions that an established price is 
not certain. 

Cherries.—The market is held firmly on all grades, 
and sales are made in about the usual ratio at this season 
of the year. Conditions are somewhat unsettled upon 


some of the most-wanted grades, but otherwise there has . 


been no change. 

Pineapples.—A firmer feeling prevails in Hawaiian 
stock, and buyers are watching favorable opportunities 
with interest. The pack this season is much larger than 
ever before, aggregating more than 1,000,000 cases. East- 
ern pineapple is firmer, and the tendency of prices is up- 
ward. 

Apples.—State No. tos are offered with less confi- 
dence. Maine No tos are offered at $2.10 factory for 
early packed goods. Other grades and packs are un- 
changed, but movement is too slight to constitute a 
market. 
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Strawberries.—A fair business has been done in No. 
10s the past week at full outside quotations for best quali- 
ties. Conditions have changed but little since last re- 
ports, though, in the main, the outlook is more favorable. 

Blackberries.—Increased demand has been noted all 
the week and business has been rather brisk. Sales have 
been made at full outside quotations, though buyers are 
attempting to reduce prices wherever opportunity offers, 
Holders are firm in their views, however, and reductions 
are not frequent. 


Raspberries.—The market for black grades has im- 
proved a shade, but red sorts are.unchanged and the de- 
mand is light. 

Blueberries.—Sales have declined during the past 
two weeks. Buyers seem to have supplied their require- 
ments for the present, except here and there one who 
wants a few for some special purpose or to replenish 
broken stocks. 

Gooseberries.—The situation remains quiet, with 
sales about as previously reported, though here and there 
increased demand has been noted. The supply is ample 
and requirements are not heavy at this season. 

Salmon.—A moderate interest prevails in salmon. 
Stocks are in fair compass, and the tendency is no more 
than steady. Red Alaska talls are in seasonable request, 
based on $1.55 to $1.60 a dozen. There are few lots avail- 
able at the inside figures. Good medium red salmon is 
offered at $1.25. On firm offer it might be possible to 
buy at $1.22%%. 

Sardines.—Domestic grades can still be bought for 
$1.95@2.00 f. o. b. Eastport for keyless quarter-oils. Some 
lots of old pack can be packed up on easier terms. Stocks 
of old fish have declined to less than 30,000 cases, which 
is about as low as they have ever been at this season. 
There is a fair call for three-quarter mustards at about 
full outside figures. A few poor ones can be picked up 
at $1.75. 

Lobster.—The market is dull, but prices are firm, 
and sales are made about as previously reported. Not 
much surplus can be obtained, and holders are very firm 
in their views. 

Oysters.—The market is quiet. Fresh stock is now 
available in any quantity, and demand for canned varie- 
ties has fallen off. 

Shrimp.—The market remains unchanged, though 
here and.there a holder has shown a little disposition to 
shade prices. In the main, however, the market con- 
tinues unchanged. 

Crabmeat.—It is said that supplies of crabmeat now 
available are light, and prices tend upward sharply, 
though it is known that no advances have been made re- 
cently. Buyers are taking only small quantities. 


PICKED UP IN THE TRADE. 


C. E. Grant, of Marion, Ind., was visiting the Mer- 
cantile Exchange. 

A mail advice from Louisiana says that the oyster 
crop this year will reach goo,000 barrels. 
' A sale of 1,000 cases of No. 3 Maryland tomatoes for 
prompt shipment was recorded at 87%c. factory. 

Steamer San Juan is carrying from Porto Rico 1,500 
crates of pineapples. 

Choice uncleaned California lima beans in 80-pound 
bags are to be had on spot at $6.50 per 100 pounds. 

One factor in old pack 34-mustard sardines, it was 
reported, offered stock at $1.75 per case at Eastport, Me. 

John C. Kendrick, Bridgeport, Conn.; Robert H. 
Wheeler, Richmond, Va., and Frank Robinson, Colum- 
bus, O., were in the New York market this week. 

Announcement of the New York State regulations 
covering canned goods and other food products created 


little interest in the trade. It is understood that the regu- 
lations will not effect the 1912 pack. 

A shortage of half-pound flat salmon exists, with 
$1.45 quoted inside on sockeyes and $1.37% inside on 
chinook halves. 

A Baltimore factor wired a refusal of 85c. a dozen on 
full standard No. 3 tomatoes. The holders declined to 
sell at less than goc. factory. 

A sale of No. 1 talls and Alaska salmon was made 
at $1.55 a dozen. Most holders are refusing to sell at 
less than $1.60 in a jobbing way. 

A Western canned foods factor quotes 92% a dozen 
on full standard tomatoes No. 3s at factory. The 1912 
pack is estimated at less than 11,000,000. 

Coast mail advices report that Morehouse, Nelson 
& Le Barren, San Francisco, ras discontinued business, 
and T. E. Booth has been appointed to wind up the busi- 
ness. 

S. L. Hopper, a well-known factor, of Rochester 
N. Y., was a trade visitor during the week. 

George F. Sylvester, of Baltimore, visited the West 
Side this week. 

Charles E. Wilson, of Boston, has been in the market 
this week. 

S. G. Wentworth, of Omaha, Neb., has been in the 
West Side trade the past few days. 

John H. Arden, of New Haven, Conn., has been 
making his fall purchases in the West Side market re- 
cently. 

A bid of 75c. on No. 2 standard State corn was de- 
clined in orie instance. The packer wired that his sup- 
plies are insufficient to fill contracts. Some fancy Maine 
stock has sold at $1.00 f. o. b. New York. 

Not many sellers of full standard No. 3 tomatoes 
will consider anything below 87%c., and some are asking 
goc. So firm is the market at this range than 85c. would 
rouse suspicion. Packers will probably have a surplus, 
but the guesses on the pack are evidently wild, and per- 
haps all are more or less inaccurate. 

Advices from Maine are all td the effect that all 
packers will make pro rata deliveries, few of them more 
than 50 per cent. The season is over there and packing 
has closed. Maine fancy is held up to $1.05, with few 
sellers even at that figure. A few are asking $1.10@ 
1.15. This figure is prohibitive, but is indicative of the 
situation. 

A large catsup manufacturer is reported to have pur- 
chased 10,000 cases No. 10 tomatoes in the South. The 
price is not stated, but is believed to be close to outside 
quotations. The price on No. 10s advanced 25c. during 
the week. Supplies for catsup-making are reported some- 
what difficult to obtain at a figure satisfactory to manu- 
facturers. 

W. E. Clark, a well-known dealer of Columbus, O., 
has been a trade visitor during the week. 

G. W. Younker, of Beanturner & 'Co., Philadelphia, 
has been in the grocery and canned foods trade this week. 

A. G. Taylor, of Chicago, well known in grocery 
trade circles, made the West Side a buying visit during 
the week. 

J. W. Brown, of Albany, came to New York to visit 
the grocery trade the past few days. 

Frank H. Randall, of Kansas City, has been devoting 
a few days to the West Side markets recently. He is en 
thusiastic about the outlook for business in his section of 
the country. 

Early purchases of fancy Maine corn are disposing 
of their holdings at $1.05 factory, taking a good profit on 
the original purchase figure. The situation is becoming 
acute, and few are even reasonably certain of the future. 
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Bliss No. 12-N 
Sanitary Can Body Maker. 


Meets the most exacting requirements 


A High Speed Smooth Running Body Maker, free of vibra- 
tion, for economically making lock and lap seam can bodies. Auto- 
matic feeding may be stopped instantly independent of other parts. 
SS ———— Notching dies are adjustable for the entire range of work. Abso- 


lutely square delivery to the horn-no ‘‘cocked blanks’’. The crank | 


edger is a particular feature of merit both for its method of oper- 
ation and for its strength. For different diameter of can bodies 
the adjustment for notching dies, edger, side guage and feed fing- 
ers is made simultaneously by simply turning hand wheels which 
. move the entire mechanism holding intact the correct alignment, 
— The horn is solidly supported straight down to the bed of the 
Patented machine. The forming wings are flexible. Liquid solder is appli- 
ed by means of aroll. 60,000 in ten hours is the minimum capacity. 


“BLISS” No. 12-N Sanitary Can Body Maker 


“Builders of the Complete Line” 


EB. W. BLISS CO., 25 ADAMS STREET, BROOKLYN, N. Y. 


Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


For placing Can Caps on the 
can top crease. The most tedi- 
ous job in a cann- 
ing factory, made 
easy by Lang the 


We want you to know that we 
are prepared to make liberal ad- 


vances on Canned Foods. Our Neverslip Solder 
warehouses are specially adapted Man. 
for the storage of this commodity. (Did Do it.) 


If you would not consider ship- No. 39. 
ping your stock to Chicago, we 
might be able to arrange to ware- 
house your premises. Write us 
today for full particulars. 


WAKEM & McLAUGHLIN 


INCORPORATED . Address, 45 John St., N. Y. City or 


Chicago - Illinois M. LANG C0,, PORTLAND, ME, 


Get your order en- 
tered now. No Ma- 
chines placed on 
trial. There’s A 
Reason—Price onl 
$150.00. 


In Writing Advertisers, Kindly Mention The Trade. 
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The Chicago Market 


Demand for tomatoes confined to filling in orders—Good inquiry for strictly red 


ripe, fancy tomatoes—Corn qualities fine— Pea market nominal—No 


future prices named as yet—Sardines deadly dull. 


Reported by Telegraph 


Chicago, October 11, 1912. 

Weather.—The week was bright and warm for 
the first day or two, and since it has been cool, with indica- 
tions of winter rapidly appearing. The leaves are falling 
from the trees and the winds are beginning to come in 
off the lake loaded with the breath of the North. Kill- 
ing frosts are but a few days off, and even if that was 
not the case, the packing of tomatoes and corn are practi- 
cally over in this the Central West. 

Canned Tomatoes.—But little speculative buying is 
noted. Some jobbers are filling up their broken lines 
when they are compelled to reject deliveries, or when 
they are advised by packers that their orders or contracts 
must be cut down heavily. : 

There is a strong inquiry for strictly fancy red-ripe 
and well-filled tomatoes, either in open top or cap cans, 
and in No. 2, No. 3 and No. Io sizes, and but very little 
offered to select from. 

Quite a few orders went to the Tri-States the past 
week for standard No. 3 tomatoes at 85c., peninsula, but 
they were small orders, ranging from a minimum car 
load to five car-load lots. 

The reluctance of Eastern packers to put on private 
labels, and their insistent desire to ship goods immedi- 
ately under their or packer’s labels, is bringing some 
embarrassment to wholesalers, who find many packers 
unwilling to put on private labels. 

This has led many jobbers to ship the goods to Chi- 
cago unlabeled, and many are adopting that plan be- 
cause they can get lower prices and quicker results by 
having the goods shipped unlabeled, doing the labeling 
in this city. 

I know that a number of well-known Indiana pack- 
ers are making very short deliveries on their contracts, 
some as low as 30 per cent., and that others are pre- 
paring to do so, and that some are buying East in order 
to fill their contracts up to the minimum-delivery clause. 

Canned Corn.—There is nothing in the way of new 
developments as to canned corn. Some shipments and 
samples of new Iowa and Ohio pack have reached Chi- 
cago, and show fine quality. I saw some standard corn 
packed by The Gibson Canning Company, of Gibson 
City, Ill. Having been asked by the buyer to inspect 


it, I found, as the buyer himself suggested, that it was 
as good as the extra standard of 1911 pack. 

Canned Peas.—The market is entirely nominal, and 
will be until the opening prices for the pack of 1913 are 
announced, as there is little or no stock in first hands. 

Canned Pineapple.—The new pack of Hawaiian is 
not yet here, and extra sliced No. 2%4 is about off the 


market. Shipments of the new pack are said to be in 
transit, but not expected to arrive for some time. 

Canned Asparagus.—The low price of this article is 
re-establishing its former popularity, and it is said to be 
selling freely. 

Canned Salmon.—There is a brisk demand for Sock- 
eye salmon, and standard red Alaska is selling fairly 
well. Other grades are neglected. 

American Sardines.—This article is dead dull. Why, 
no one seems able to explain. Prices are very, very low, 
and qualities are about as good as heretofore, but the con- 
sumers are not consuming, the retailers are not retailing 
and the jobbers are not jobbing, except in a very small 
way, but the packers on the Atlantic Coast are still pack- 
ing. Here’s hoping that something may happen, for 
when anything is at its worst anything that happens 
must be for the better. 

Michigan Tomatoes.—Nearly all the packers of to- 
matoes in Michigan have made almost a total failure and 
insignificant deliveries. 

Italian Style Tomatoes.—For years past there has 
been quite an important importation of the pear-shaped, 
small red tomatoes in No. 2 and No. 3 cans, and of tomato 
paste in No. 1 and No. 5 cans from Italy. These Italian 
style tomatoes are flavored with certain aromatic leaves 
and are used by our Italian population in preference to 
home-packed tomatoes. 

The Vesuvian Preserving Company, of Vineland, 
N. J., is now packing this style of goods of superior 
quality and at a lower price than the imported. 

Legal Packs.—I have seen only a few additional 
samples of tomatoes delivered this week, as follows: 

Sheridan Packing Co., Sheridan, Ind., excellent. 

Otesco Canning Company, Otesco, Ind., excellent. 

Sanitary Packing Co., Hollandsburg, O., excellent. 


WRANGLER. 


DEPARTMENT OF COMMERCE AND LABOR. 


Bureau of Foreign and Domestic Commerce, Washington. 


The growth of the Bureau of Manufactures and the num- 
ber and interest of those who make use of its facilities are 
well indicated, states Mr. A. H. Baldwin, Chief of the Bureau. 
in his annual report, by the increase in the correspondence 
ef the Bureau during the fiscal year 1912, when 65,881 let- 
ters were received and 59,198 were dispatched, a gain of more 
than 45 per cent. over the preceding year. As with few ex- 
ceptions each letter received contains a request for definite 
information or for special publications, this record shows a 
noticeable growth in the appreciation by commercial interests 
of the value of the information distributed. 
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The Bureau is best known, perhaps, through its publica- 
tion of the Daily Consular and Trade Reports, the mailing 
list of which has now reached the limit fixed by law. and many 
,equests for which can no longer be granted. It reaches 20,- 
000 firms and individuals direct and hundreds of thousands 
indirectly through trade journals and daily newspapers, and 
is probably more widely quoted than any other daily in the 
country. 

One feature of the Bureau’s work that is of particular 
interest and value to American manufacturers and exporters 
is the “‘trade opportunity” service, by means of which they 
are given specific information as to openings for American 
goods in foreign countries. During the year 32,869 copies of 
these trade opportunities were mailed to inquiring firms, as 
compared with 20,043 in 1911. Another method of acquaint- 
ing American dealers with information as to foreign. markets 
is through the use of confidential circulars, which are dis- 
tributed to firms, and individuals especially interested in the 
subjects treated. In 1912 over 100,000 copies of confidential 
circulars were mailed, a considerable increase over the num- 
ber distributed during the preceding year. 

Probably the most important service that the Bureau 
rendered during the year was in the conference at which there 
was organized the Chamber of Commerce of the United States 
of America. For a year or more the Bureau has been col- 
lecting information in considerable detail in regard to com- 
mercial organizations, their functions, membership and other 
facts, and this knowledge was of great use in the preparations 
for the conference. At the present time more than 100 organi- 
zations, representing over 100,000 members, have become affil- 
iated with the new chamber, and it is believed that a most fa- 
vorable opportunity is now presented for the development of 
a truly representative national commercial organization. 

The work of the commercial agents of the Bureau in for- 
eign fields was continued during the year, and an investigation 


was also made of the various activities of commercial organi- 
zations in certain parts of the United States, especially those 
activities related to the development of foreign trade. A re- 
port on the general subject of commercial organizations will 
soon be issued. Investigations in foreign fields include those 
of the trade in cotton goods, machinery and tools, shoes and 
leather, and lumber and its manufactures Foreign chemical 
and electric industries were also the subject of study by ex- 
perts in those lines. Reports on these subjects have been 
issued or are in course of preparation. The chief of the di- 
vision of foreign tariffs investigated the tariff systems of Latin 
American countries, a report on which will be issued in mono- 
graph form. Another publication that will prove of wide in- 
terest is the result of a study of the methods of packing and 
marketing cotton, in the handling of which it is estimated 
there is now a waste of at least $40,000,000 annually. 

Under the changes in the law which have recently been 
made the Bureau of Manufactures and the Bureau of Statistics 
have been merged in the Bureau of Foreign and Domestic 
Commerce and given a material extension of service. This new 
name is admirably descriptive of the field of work of the Bu- 
reau. With adequate resources there can be developed promo- 
tive activities almost without limit, and there will be provided 
a logically designated branch of the Department of Commerce 
and Labor which may respond to the rapidly growing demand 
by commercial interests for the exercise by the Department of 
its primary function of fostering, promoting and developing 
commerce. 


A SEEDLESS TOMATO? 


Representative Dudley M. Hughes, of Georgia, is called a 
farmer statesman, and devotes much of his time to the agri- 
cultural interests of his district. 

He has requests for many new kind of seeds, tnd a time 
ago received this letter: 

“Dear Dud—Sam Yopp’s been tellin’ me of a new seedless 
tomatter the Guvment is growin’. I’m writing to you in hopes 
you will send me some of the seeds.’’—-Saturday Evening Post. 


20th CENTURY GAS APPARATUS 


You can’t afford to take the Chance 


of Having Trouble This Season with that Played-Out Carburetor or Gas Machine 


the canning factory and renders the most 
efficient and economical gas service. 
one in now and start right off to save money, 
and have the satisfaction of knowing there 
will be an abundance of heat at all times. 


Telephone at our Expense. 


THE KEMP MFG. 


The 2oth Century Gas Machine outlasts 


Put 


Phone: Number, Mount Vernon 960. 


BALTIMORE, MD. 


In Writing Advertisers. Kindly Mention The Trade. 
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HAPPENINGS OF INTEREST 


From All Sections of the Country—News and Personal Notes— 
New Firms Incorporated or Proposed—Packers Who 
Are Increasing Their Lines—Sections That 
Are Developing as Canning Centers. 


North Wilkesboro, N. C.—S. V. Tomlinson, wholesale 
grocers, of this place, expect to make their own sauerkraut 
and to pack it in No. 3 cans. 

Houston, Tex.—Charles J. Brown desires to get into 
touch with makers of can-making machinery, label printers 
and other supplymen in the canning machinery line for his new 
factory proposed. 

Fairport, Va.—W. M. Beauchamp will pack sweet pota- 
toes this year in his factory at this place. 

Pomona, Ga.—Wayman & Riegel, large fruit and vege- 
table growers making a specialty of the Terry Apple, will pack 
sweet potatoes this season as an added line. 

Havana, Cuba.—Emile LeCours, commission merchant in 
food supplies, is taking an interest in American canned foods, 
with a possibility of stocking them. 


Chicago, Ill.—The Acme Steel Goods Company has pur- 
chased certain of the business of the International Bottle 
Stopper Company, and have assumed all indebtedness of the 
above company from November 15, 1911, to the present time, 
with the exception of indebtedness incurred by the Baltimore 
plant since July 12, 1912. 

It will be recalled that the International Bottle Stopper 
Company made a new style of crown seal for bottles, which 
might be removed with the fingers instead of necessitating 


the use of a bottle opener, as with the old crown cork and 


seal caps. 

Boston, Mass.—The Boston Food Products Company, 
which took over the canning department of the Potter & 
Wrightington Co., are doing some unique and catchy adver- 
tising of the goods they pack. : 

They are putting out specialties in cans, such as ‘‘Real 
Boston Baked Beans,” packed with ‘“‘sauce revere,’’ of which 
they say ‘‘taste, not talk, demonstrate such vast superiority.” 
“Real Boston Brown Bread” is another of their packs, and 
after a description they ask, ‘““‘Would you believe such con- 
venience possible in a tin? The dainty, nutty flavor of a 
famous Boston dish, always on your closet shelf, ready by 
simply heating.’ Another is ‘“‘Real Boston Codfish Balls” 
save trouble and assure delicious results.” All this and more 
is contained in a neat little folder, in which each article is 
fully described, and all under the heading of ‘‘Real Boston 
Cookery.’’ Such simple little folders produce a longing in 
the palate for the canned foods they describe—and are worthy 
of greater use throughout the industry. 


Editor—Arthur I. Judge 


NEW YORK STATE LABEL WEIGHTS. 


Roard Says Weight Must Be in Plain View—Law Goes Into 
Effect June 1,:1913—aAs It Applies to Canned Foods. 


The weight law, as passed by the recent Legislature of 
New York State, does not go into effect until June 1, 1913, but 
as it will take some time for food manufacturers to get their 
labels prepared, regulations are now being drawn up and pro- 
mulgated. 


At a meeting of the board of regulations and tolerances 
in the office of the state superintendent of weights and meas- 
ures a general regulation was adopted that where commodities 
are sold in standard sizes-—that is, half-pound, pound, one and 
one-half pound, two-pound packages, etc., or in gallons, half 
gallons, quarts, pints, half-pints or gills—the size of the let- 
tering may be smaller than where the amount in the contain- 
ers is not of such standard size. 

Specific regulations as to variation were taken up in rela- 
tion to: 

“Canned Foods, to be marked in one of three ways, either 
showing the weight of the total contents, fruit and vegetables 
plus the syrup or brine; or the weight of the fruit or vegeta- 
bles and the weight of the immersing fluid separately; or the 
total contents in terms of liquid measure. A variation of 3 
per cent. of the amount stated on the can will be allowed.” 
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NON - POISONOUS 
Need It. 


KILLS ALL, ODOR INSTANTLY 
Manufactured by 


FIRST PRIZE AT WORLD’S FAIR 


BANNERMANS = PHENYLE + DISINFECTANT 


Send for 100 lbs. and be Convinced.’’ 


DRY - POWDER 


WILL NOT TAINT YOUR PRODUCT 


Bannerman Chemical Co. — Syracuse, N. Y. 


BE. F. KIRWAN & CO., BALTIMORE, MD. 


Will give you highest Spot Cash prices for 
any Strips or Circles that you have for sale 
WRITE THEM AT ONCE 
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Seattle 


Market 


Salmon packers filling orders—Warehouses blocked with rapidly arriving Salmon— 


Septembers export of Salmon a record—British Columbia making 


Seattle, October 11, 1912. 

Salmon.—The salmon market has developed con- 
siderable activity during the past week. Canned fish is 
selling better in the retail markets than at any time in 
several months, and this demand is commencing to make 
itself felt in this market, where a good deal of fish, espe- 
cially in the cheaper grades, yet remains to be sold. 

Packers are more interested at the moment, however, 
in filling their orders than booking new business. Fish is 
arriving in large quantities from Alaska. Several of the 
warehouses are choked with fish already. Three or four 
times as much canned salmon is stored on the waterfront 
as has been held at the corresponding period in previous 
years. On one wharf alone upwards of 400,000 cases 
have been stored, and more remains to arrive from the 
North. The Puget Sound salmon fleet has been quick to 
arrive, but several of the vessels which make San Fran- 
cisco their headquarters have been delayed in getting in 
with their cargoes. 

While some price cutting is still being done by 
packers who are in financial difficulties, the majority of 
canners are holding for opening values, confident that 
values will not sag much, and that as soon as the weak 
spots have been removed prices will stiffen up again, and 
that they may possibly advance. 

The shipments of canned salmon by water from 
Puget Sound during September were the largest ever 
known during that month. The exports for the month 
aggregated 1,198,336 pounds, valued at $88,453. The 
shipments were not only larger than last year, but much 
more diversified, showing that the packers are spreading 
out for business and landing orders in new markets. Dur- 
ing September shipments were made to eleven different 
countries, while a year ago shipments were made to but 
five countries. 

Australia was the best customer Puget Sound salmon 
exporters had last month. 

Large shipments of salmon will be made to the At- 
lantic Coast and to England during the next sixty days. 
‘The movement of canned salmon by water will probably 
exceed any previous shipments. The following table 
shows the destination, the quantity in pounds and the 
value of the salmon exported during September: 


Destination. Pounds. Value. 
British Columbia ........ 5,032 $478 

55,040 3,800 


big pack—Tomato packing progressing. 


Reported by Telegraph 


45,640 3,800 
Straits Settlements....... 50,552 3,160 
4,800 260 
British Oceana .......... 240 21 
Philippine Islands........ 96,000 8,000 

1,198,336 $88,453 


Salmon canning operations in the Pacific Northwest 
are just about at an end. The total pack of fall fish on 
Puget Sound and in Alaska will be very small, compared 
with the fall packs of previous years. British Columbia 
packers are putting up more fish than they have in sev- 
eral seasons, but as this fish does not come in competition 
with American fish directly, the fact is of no great conse- 
quence here. The British Columbia packers are taking 
advantage of the fact that the Puget Sound packers are 
not very busy and are getting all the fish they need. 

Very little is being done on the Columbia River, 
although a few canneries here and there are reporting 
large catches. There seems to be plenty of fish running. 

Salmon canners all along the coast were shocked to 
hear of the recent death of P. J. McGowan, the veteran 
Columbia River canneryman. Mr. McGowan was one of 
the first men to engage in the salmon-canning business. 
He commenced to pack fish as far back as the early 60’s. 
There were no canneries in those days. The fish was put 
up in barrels. Mr. McGowan, with his four sons, owned 
three plants. 

The owners of the floating cannery, the Glory of the 
Seas, which has been an innovation in the salmon-canning 
business, has returned from Alaska. The vessel is to be 
fitted up as a herring saltery and operated all winter. She 
has been chartered to the American Pacific Fisheries 
Company and will be stationed at Yes Bay, in South- 
eastern Alaska. 

Pineapple.—The steamship Hilonian, which has just 
arrived from the Hawaiian Islands, brought 7,000 cases 
of pineapples, the largest shipment of canned pineapples 
that ever reached Puget Sound. Practically all of the 
canned fruit will be sent East by rail at once. 

Tomatoes.—The Okanogan Valley Canning Com- 
pany has started on tomatoes. For the next two or three 
weeks the plant will be operated at capacity in order to 
can the large quantity of tomatoes offered this season. 
The blight did not strike the tomato crop in the Okano- 
gan Valley this year, and the crop is the largest ever 
known. 


“SALMON.” 
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CANNED FOODS AT PURE FOOD SHOWS. 


Local Pure Food Shows Offer a Splendid Opportunity to Tell 
What Canned Foods Really Are—Every Show Should 
Have Some Canned Food Demonstrators. 


[Written Especially for The Trade. ] 


Anything which attracts favorable attention to canned 
goods is much to be desired and deserves the heartiest en- 
couragement. Newspapers are far too ready to seize upon 
the most flimsy excuse to make out a bad case against pre- 
served foods. Very few, unless their attention is called to 
their unfair methods very forcibly, are ready to offer helpful 
suggestions. Perhaps conditions in this respect are not so 
bad as they were, but the most casual observation will prove 
that they are still bad enough. 

There are, however, certain agencies which are exerting 
a beneficial influence. One of the principal ones is the de- 
partment store which holds a pure food exhibition each year 
and utilizes canned goods as a considerable proportion of its 
display. While there are no commendatory placards, the 
mere fact that such a large and varied assortment is included 
in what is extensively advertised as a pure food exhibition has 
its influence and serves to convince possible doubters that 
canned goods are desirable as food. 

The labels on the can help some, but here is an unexam- 
pled opportunity to distribute desirable advertising literature 
to thousands of people sufficiently interested to begin with to 
visit the display. Yet aside from the advertising implied by 
displaying the goods and a few special offers on one variety or 
another, absolutely nothing is done. 

Here in one store perhaps 10,000 people visit the exhi- 
bition each day. If manufacturers, or canners, in this in- 
stance, were alive to their opportunities, they would have a 
quantity of booklets explaining the value of these goods as food 
and offering recipes or other suggestions for their use. Now 
is a serious time in the experience of every housewife. She is 
looking for food products which combine moderate price with 
maximum food value. Nothing offered combines these de- 
sirable qualities in such an eminent degree as canned food, 
consequently they ought to be more favorably known than 
they are now. 

Suppose every woman who visited that display was given 
a booklet that told her how these goods could be used in her 
regular household cuisine. Isn’t it conceivable that she would 
be favorably impressed and would want to buy more liberally 
than she does now? Isn’t it conceivable that the right way 
to increase your business is to create a favorable impression 
upon the public? And, further, where can this impression be 
made stronger than at an exhibition of this sort, where the 
housewife goes to learn new ways to use old food products, 
or to discover new ones? It looks like one of those opportu- 
nities which seem specially made, but which, being easy and 
effective, are allowed to go by default. 

Here was a variety of shortening comparatively new to 
the average housekeeper. Manufacturers of that product did 
not allow it to rest with a mere display. There was a booth 
with demonstrators, and the actual use and its effects were 
practically shown. The lecturer explained every ingredient, 
and every move in the process of using this shortening. | It 
could not help being effective. Besides, she had any number 
of booklets filled with information about the product, supple- 
mented by a number of plain, commonsense recipes. Every 
woman received one of these, and anyone could ask questions. 

Oh, yes, as has been said, the canned goods, gay-colored 
labels and all, were there. But they had no tongues, and no 
white-garbed women were demonstrating their qualities in an 
attractive booth. There were tomatoes and corn and beans, 
and fruits and fish; at least, that was what the parti-colored 
labels indicated; but nobody was there to tell why they were 


good or how to use them to secure the greatest benefits. And 
why? Echo answers, with a weird, far-away sound, Why? 


Do canners realize the tremendous changes which have 
occurred in merchandising? Do they realize that consumers 
must be shown? Do they realize that the average person is 
skeptical upon food values, and doubly so on canned goods? 
If they do not, it is time they did realize it and base their 
future action upon the knowledge thus acquired. The canner 
must appeal directly to the consumer or fail of securing the 
largest trade. Consumers, as has been pointed out before, 
are more or less nervous about using canned foods freely. 
The sensational newspaper stories about poisoning, which are 
invariably traced down to no basis for the assertion, are re- 
sponsible for much of the indifference. The National Asso- 
ciation is doing much to offset this. Yet it is impossible to 
overtake a lie once it has started on its travels, and there will 
always be people, potential consumers of canned goods, who 
will never see the retraction and will always believe that a cer- 
tain illness or death was caused by canned goods. 


Education against this should begin before it occurs. 
Possible consumers should be made so familiar with the ex- 
cellencies of canned goods and their freedom from injurious 
substances that they will not believe what is said. Or, to make 
it still stronger, that they will know there is no truth in the 
assertions. 

If a number of tomato canners, for example, would join 
issues and, along with such a display as has been described, 
would employ a demonstrator to explain carefully all proc- 
esses employed in canning, and then go further and explain 
with equal care how to use the tomatoes in various ways, their 
investment would yield rich returns. Of course, only a small 
portion of the people of any given city would see the display 
or hear the explanation, but the consumers would be increased 
by substantially that number, or, perhaps in half+the instances, 
by double the number, since each satisfied inquirer would tell 
at least one friend. Ultimately the effect would be beyond 
calculation. 


The same observation applies to corn. As a rule, corn is 
served in only one way, yet there are ingenious and resource- 
ful housewives who have invented new methods and are util- 
izing corn in half a dozen different ways each day. Not all are 
so markedly favored, and those who are not should be assisted 
by a little work on the part of canners. 


It is possible to go through the list of canned goods ex- 
plaining how each variety may be used and how to get the 
most out of it. But who is going to undertake this beneficial 
form of publicity? Scarcely the retailers, any more than they 
do in the case of scores of other proprietary or package goods. 
Clearly in this, as in other instances, it is the manufacturer who 
must do it, and unless he does, there will be nothing done. 
It is necessary to go about this just as you go about every- 
thing else—systematically, with knowledge of your real pur- 
pose, and a reasonably accurate estimate of probable results. 
When the work is undertaken in that way it is certain to be 
profitable and your sales are certain to increase more rapidly 
than they will under any other method known. 


[There is no reason why the wholesaler, who is handling 
some exclusive line, should not share the expenses of such 
demonstrations, and, if properly approached, probably he 
would gladly do so. Because the consumption and sale would 
be increased, and by that means his business. And the canner 
does not receive all the benefit from such an effort—the first 
benefit goes to the jobber. 


The idea to utilize these pure food shows to demonstrate 
canned foods is right, for as a matter of fact visitors often 
wonder that there is no word said regarding the great food 
display, while every other subject under the sun is treated. 
And they wonder and look wise, believing there must be a 
reason!! They never dream of the real cause—the lack of 


aggressiveness among canned food packers.—KEditor. ] 
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Listen! 


The remarkable reception accorded the new Knapp Labeling 


Machines by our old customers as well as new ones is certain- 
ly gratifying, particularly as we have made no special adver- 
tising effort since the Rochester Convention. 7 
Our sales were never so large, the machines never so good. 
Although, we are increasing our facilities for handling this 
increase of business, it is best to order early to insure prompt 


shipment. Each machine fully guaranteed. Let us tell you 
more about the KNAPP WAY. 


The FRED H. KNAPP COMPANY, 
WESTMINSTER, MD. 


ITS A GREAT 
SOLDER SAVER 


NO CAN SHOP IS COM- 
PLETE WITHOUT ONE 


Write for Prices 


Smenaie Automatic Double Can Wiper 


SLAYSMAN & GO, AUTOMATIC GANMAKING MACHINERY 


Office and Salesroom : Factories : 


S. E. Cor. Pratt and President Sts. BA LTl MORE 125-127 E. Falls Avenue 


801 E. Pratt Street i 11 S. Front Street 


Im Writing Advertisers, Kindly Mention The Trede. 
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ADOPTED SIZES FOR “COVE” OYSTER CANS. 


Oyster Canners and Government Officials Arrive at Under- 
standing—tTentative Standard Sizes Agreed Upon— 
‘Meeting Held in Washington. 


On October 1 there was held at the Hotel Raleigh, Wash- 
ington, D. C., a meeting of considerable importance to all 
oyster canners of the country, as its object was to agree upon, 
if possible, some standard size of can for what have long been 
known as light-weight oysters. At this meeting were repre- 
sentatives of the Southern and Gulf States oyster canners, 
local canners from Baltimore and Maryland, officers of all 
the leading can-making firms of the country, Secretary Gor- 
rel and Drs. Doolittle and Bigelow, of the Bureau of Chem- 
istry. 

We have commented so often in these columns upon the 
necessity for new-sized containers for cove oysters, in order 
to comply with F. I. D. 144, and of the required change in the 
methods of packing this article, that it will suffice to say now 
that this meeting was for the purpose of arriving at some un- 
derstanding as to what might be considered uniform cans in 
all sections of the country where cove oysters are packed, and 
yet comply with the requirements of F. I. D. 144, for cove 
oysters must be packed hereafter as reasonably full as possi- 
ble without damaging the contents. Such are the demands of 


F. I. D. 144, and this means the elimination of all ‘light-weight 
oysters.’ 


In packing the regular No. 1 cans five (5) ounces of 
oyster meat at least will have to be used; and in the regular 
No. 2 cans at least ten (10) ounces of oyster meat. But it 
must be borne in mind that the government does not recom- 
mend or look for any special number of ounces. It requires 
a full can of oysters, whatever amount it may take to produce 
that condition. The above weights are given from the experi- 


ence of old oyster canners and, therefore, are probably about 
right. 

The meeting in question dealt more particularly with the 
intermediary sizes of oyster cans, or at least these sizes were 
the ones which have been bothering the packers most, as 
there has always been a good market for 3 oz., 6 oz. and 8 oz. 
oysters. With the larger sizes it was not difficult to devise a 
suitable can, but for the smaller size this seemed impossible, 
as the can would be so small as to preclude sales. 

It is generally agreed among oyster canners that all sizes 
below 5 oz. will ultimately be done away with, but until the 
time when 5 oz. and 10 oz. will be the only form in which 
cove oysters are canned, some provision was necessary. 

The Baltimore Canned Goods Exchange was greatly in- 
terested in this matter and had a special committee present 
at the meeting. This committee, through its secretary, Mr. 
John R. Baines, has been endeavoring to notify all cove oyster 
packers of the sizes adopted, and for that purpose has sent 
eut the following notification. 

Before touching upon this letter it should be mentioned 
that at the regular monthly meeting of the Canned Goods Ex- 
change, on the 8th, the action and report of the committee was 


approved, and the widest possible dissemination of the informa- 
tion suggested. 


The report is as follows: 

“A meeting of representative cove oyster packers from 
the Gulf and from Baltimore was held at the Hotel Raleigh, 
Washington, D. C., on October 1, 1912. There were also pres- 
ent at this meeting representatives from several of the larger 
can manufacturing companies. 

“The meeting was called for the purpose of considering 
the matter of can sizes and fills for oysters in relation to F. 
I. D. 144. 

“After deliberate examination of a number of cans of vari- 
ous sizes and a long discussion, it was the unanimous opinion 


T’S 


Patented in U.-S. and Foreign Countries 


Modern 
Sanitary 


KERN'S 


KERN, 


Productive 
Economical 


LIGHTNING 


FINISHER 


Finishes the Goods 
at a Minimum of Waste. 
Finish your Catsup, Apple and 


Plum Butters, Tomato, Squash and 
Pumpkin Pulp with this machine. 


GET IN LINE WITH UP. 
TO-DATE PULP MAKERS 
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PULP CANS 


Look to your requirements now, 
before the rush. We are so situated 
as to save you freight, and can fur- 
nish you with the best and strongest 
can made. 


PLAIN ENAMELLED 


Made of 107 tb. or 135 tb, Tin Plate 


Try a carload of these, and you will 
realize that we understand the re- 
quirements of a good pulp can. 


P. J. Ritter Conserve Co. 


STATION K 


PHILADELPHIA, PA. 


LEWIS STRING BEAN CUT 


THE ABOVE ILLUSTRATION REPRESENTS OUR IMPROVED STRING BEAN CUTTER 
IMPROVEMENTS CONSIST OF 
Iron drum, heavier frame, all gear drive and shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing 
sticks, stones, nails or any foreign substance to pass under the knives 
without breaking any of the parts 
Beans are scattered into vibrating hopper, fed automatically into 
«ets of drum, carried to the knives, cut and dumped onto the vibrat- 
ing screen, takiug out the short pieces that may come from cutting close 
to the end of bean. Capacity about 20,000 two pound cans in ten hours. 
This machine is also used for cutting rhubarb. okra and celery. 


Built by BE. J. LEWIS, Middleport, N. Y. 
Manufactured under patents May 14, 1901. Machines asing this principal are infringing 
BEWARE. 

Also Manufacture Small Power Can Tester and Pineapple Peeling Machines. 


You will find it HANDY 


Any way you look at it --- 
Any time you need it --- 
For any Can of any size --- 


For all openings --- all heights. 
For Capping in Winter or Summer 
On any sort of Food in Cans. 


Latest models are 
all fitted with foot 
treadle instead of 
hand lever shown 
here, leaving both 
hands free to 
handle cans, 


wire solder. 
kerosene. 


per day. 


| 


THE 


HANDY Capper 


Caps round, square or oval cans. 
All sizes and cap openings. 
Uses solder hemmed caps, stick or 


Heated with gas and air, gasoline or with any style burner, and one Capping 
Capacity four to five thousand cans 


One-eighth H. P. required. Space 
14 inches by 30 inches by 36 inches. 
Weight 100 lbs. Boxed 130 lbs. 


HANDY CAPPER MFG. CO. 


Md. State Bank Bidg. 


H 


HANDY 
D 
Y 


Boy or girl can run it. 

Steels changed quickly. 

Guaranteed. Dependable. 

Price, $75.00, f. o. b. Baltimore, fitted 


Steel. 


Extra steels $2.50 each, f. o. b. Balti- 
more. 


Attachment for 5-gall. Cans $5 extra. 


Adjusted from one size to another in 
a few minutes. 


BALTIMORE, MD. 
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of the meeting that the No. 1 regular can, 2 11-16 inches in: 


diameter and 4 inches high, would fully comply with F. I. D. 
144, if it cut out full 5 ounces of oyster meat. It was also 
concluded that the No. 2 regular can, 3% in diameter and 
4 9-16 inches high, would fully comply with F. I. D. 144, if it 
cut out full 10 ounces of oyster meat. 

“For the lighter weights it was also the opinion of the 
meeting that cans of the following sizes for the weights an- 
nexed would also comply with F. I. D. 144: 

“For 4 ounces, a can 2 11-16 inches in diameter and 
3 6-16 high. 

“For 3 ounces, a can 2 11-16 inches in diameter and 2% 


high. 

“For 8 ounces, a can 33 inches in diameter and 3 15-16 
high. 

“For 6 ounces, a can 3% inches in diameter and 3 5-16 
high. 


“The meeting decided that this report should be sent to 
all cove oyster packers in the country, with the suggestion 
that above sizes of cans be used for the weights as specified, 
hence the reason for sending this to you.” 


TOMATO-SEED OIL IN ITALY. 


‘The Amount of Oil in Tomato Seeds—Proportion of Seeds to 
Total in a Tomato. 


American tomato packers seek additional information in 
regard to the new Italian industry of producing oil from 
tomato seed. This was first described in Daily Consular and 
Trade Reports for March 26, 1912. 

In the Bulletin of the Bureau of Agricultural Intelli- 
gence and of Plant Diseases for August, September and Octo- 
ber, 1911, published by the Internal Institute of Agriculture 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
increased service. 


Edw. Renneburg & Sons Co., 
Machine and Boiler Works, 


I917 and ALICEANNA ST.,, 
; Baltimore, Maryland. 


at Rome, appeared a brief report regarding this product, taken 
from a French publication, L’Agriculture Commerciale. The 
report (which appeared in part in the above consular report) 
reads as follows: 

A new tomato-seed oil has just appeared on the market, 
coming chiefly from Italy (where tomato preserving is a very 
prosperous industry) in sufficient quantities to rank imme- 
diately in the market of fatty substances. The Province of 
Parma alone, treating 84,000 tons of tomatoes per year, which 
used to throw away these seeds as a useless waste product, 
has manufactured 600 tons of an oil, ranking from the chem- 
ical point of view, among the semisiccative oils of the cotton- 
oil class. It will, therefore, find an immediate demand in 
soap manufacture, and all industries where the last-named 
oil is used. 


In a footnote to the above report the following state- 
ment is made: 


Fresh tomatoes contain on the average 4 per cent. by 
weight of skin and 11 per cent. of seed. The residue of pre- 
serve manufacture is a mixture of skin and seed. An examin- 
ation of the dry residue shows about 66 per cent. by weight 
of seed. The dry residue, treated with sulphide of carbon, 
yields from 12 to 13 per cent. of oil; the seeds, separated by 
fans from the skin, give 16 per cent. of oil. The analysis 
of this oil yields the following results: - 


Acidity in free fatty acids (calculated as oleic acid) .09165 


The oil cake can be used for manure. 

Further inquiry made by this office has resulted in the 
additional information that the total production of tomato- 
seed oil at Parma is now about 1,400 quintals (308,644 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while run- 
ning. Will handle one, two or 
three pound cans, and do per- 
fect work. 


CONDENSED MILK 
FILLER 


Standard machine of its class, 
in use by all the largest 
concerns. 


—~ 


SPECIAL FILLING MA- 
CHINES: for any purpose or 
capacity. EVAPORATED 
CREAM, {BAKED BEANS, 
FATS, OILS, MUSTARDS, 

' ete., in round or square cans 
or glass jars. 


HENRY STICKNEY, ic 


Special Agent SPRAGUE CANNING MACHINERY COMPANY, 
—FOR— 
NEW ENGLAND STATES. 
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pounds) yearly, and that this production is increasing. The 
oil is made by a firm in Parma which dries the waste product 
there and sends it to Rogoredo (Province of Como), where the 
oil is extracted. It appears also that the oil is made at 
Cremona, but in what quantity this office has not been able 
to ascertain. The price asked at present for the Cremona oil 


is 80 lire the quintal ($15.44 for 220.46 pounds) on board 
cars there, barrels free. 


As tomato-seed oil is a new material, scarcely known as 
yet on this market, and the production still relatively unim- 


portant, it has been found impossible to secure details other 
than those given. 
—From Consul General James A. Smith, Genoa. 


GOVERNOR WILSON MAKES CORRECTION, 


Says Statement at Sioux City Regarding Preservatives in Foods 
in Cans Was Slip of the Tongue—Wishes Widest 
Publicity Given to His Correction. 


Governor Woodrow Wilson, the Democratic nominee for 
president, delivered an address at Sioux City, Ia., on Septem- 
ber 19, in which there was the following reference to canned 
foods. In discussing the Pure Food Laws, he said: 

“T suppose that most of you know that the great 
controversy arose because Dr. Wiley, who was in charge 
of the pure food demonstration, ovjceted to the use of 


benzoate of soda in certain things that were sold to you, 
particularly in cans for food.’ 


Exception to this paragraph in his address was taken by 
the National Canners’ Association because of the direct charge 
that the industry was using benzoate of soda. A letter was 
addressed to Dr. Wiley, calling attention to this paragraph of 
Governor Wilson’s speech, and Dr. Wiley promptiy wrote him, 
pointing out the error that he had made. 


At the same time a letter was addressed tu Congressrian 
J. Harry Covington, of Maryland, asking that he bring this 
misstatement to the attention of Governor Wilson. 

Through the influence of Congressman Covington and 


Dr. Wiley the matter was taken up by Chairman McAdoo, of 
the National Democratic Campaign Committee. Mr. McAdoo, 


through an extended long-distance conference with the oifice 
of the National Association, regretted that the statement had 
been inadvertently made by Governor Wilson, and asked that 
he-be communicated with direct by wire. 

Immediately after this conference with the chairman the 
following wire was addressed to Governor Wilson: 
“Governor Woodrow Wilson, 

“Care of Hon. William Jennings Bryan, 

“Lincoln, Neb.: 


“My attention has recently been called to your statement 
in an address at Sioux City, Ia., respecting the use of benzoate 
of soda and other chemical preservatives by the canning in- 
dustry. I feel that this statement is an entirely uninten- 
tional error on your part, and that you do not wish to do any 
injustice to a great American industry, which has always been 
an earnest supporter of the pure food law and its enforcement 
by Dr. Wiley. Canners use no chemical preservatives of any 
kind, intense heat sterilization alone being all that is neces- 
sary to keep the contents of the can indefinitely, so long as 
outside air is excluded. Our association at annual conven- 
tions for the last four years has gone on record against chem- 
ical preservatives in any kind of food. We offer amplest 
proofs, including Dr. Wiley himself, as to the correctness of 
our statement, and ask in the sense of fairness that has char- 
acterized your actions if you would be willing to correct the 
wide misapprehension which has been occasioned by your 
speech at Sioux City.” 

In answer to the above wire the following frank message 
was received from Governor Wilson: 


state size of Cans used and probable output. 


WHY HANDICAP THE SALE OF YOUR GOODS ? 


They will not command the attention they deserve unless the 
Cans are properly labeled because the outside appearance of the 
container first impresses the consumer favorably or otherwise. 


The Burt Labeling Machine 


will make your goods create the most favorable 
possible impression because it does 
accurate and uniform work. There’s a set standard 
which does not vary because the method is 
mechanical and constant. 


If you consider it worth while to give your Cans the proper ‘finishing touch’, it will 
pay to investigate the advantages of the BURT METHOD OF LABELING. Simply 


BURT MACHIN E COMPANY 


BALTIMORE, MD. 


the most 
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“Frank E. Gorrell, Secretary, 
“Bel Air, Md.: 


“IT am sincerely obliged to you for giving me an 
opportunity to correct a careless error, which would have 
been quite inexcusable if it had not been inadvertent. It 
was by a slip of the tongue that I spoke of the canning 
industry. I meant, of course, to speak of the process of 
preserving by chemical preservatives, and had meant to 
correct the stenographer’s notes, but did not do so in time. 

I beg that you will give this correction the widest possible 
currency among the men to whom I did an unintentional 
injury.”’ 

Governor Wilson will learn that even aspirants to the 
presidency of this glorious country cannot lay ruthless hands 
upon the fair name of the canning industry—and ‘‘get away 
with it’’—while Secretary Gorrell is ‘‘on the job.” 


THERE ARE “NO FLIES” ON ANY CANNED FOODS. 


Agricultural Department Says All Hawaiian Fruits Are In- 
fested with Mediterranean Fly—‘“Grocery World” 
Asks Why Canned Pineapple Is Not 
Included Also. 


“The Grocery World,’ of Philadelphia, has long prided 
itself upon its pure-food watchfulness, its able editor being a 
specialist in this line in his town. But even he does not seem 
to realize what canned foods are, since in his comments on 
the Government’s action in excluding all Hawaiian fruits he 
wants to know why canned pineapple was not included in this 
exclusion act. 

Briefly, let us answer, because it is canned. That ought 
to be sufficient; but we would further explain that even if the 
fresh pineapples contained the dreaded Mediterranean fly, 


_ these pests must have been removed in preparing the fruit for 


the cans; and if not then, that they were most certainly killed 
in the processing of the fruit. The contents of the cans is ster- 
ilized by heat, and all within the cans—one of the greatest as- 


surances in respect to all canned foods that the consumer can 
have. 


The article in question is from the Washington corre- 
spondent of ‘“‘The Grocery World,” and is as follows: 


A most radical order was issued by the Department of Ag- 
riculture during the week practically forbidding the entry of 
fruits and vegetables from Hawaii into any part of the United 
States. The order is based upon the statement that the fruit 
might come here impregnated by a poisonous insect called the 
Mediterranean fruit fly. It has had but few counterparts In 
the history of the country. 

The full text of the order is as follows: ‘‘The fact has 
been determined by the Acting Secretary of Agriculture that 
an injurious insect, known as the Mediterranean fruit fly (Ce- 
ratitus capitata), new to and not heretofore widely prevalent 
or distributed within and throughout the United States, exists 


in the Territory of Hawaii. 


“Now, therefore, I, Willett M. Hays, Acting Secretary of 
Agriculture, under the authority conferred by Section 8 of the 
act approved August 20, 1912, known as the Plant Quarantine 
Act, do hereby quarantine said Territory of Hawaii, and do pro- 
hibit, by this notice of quarantine No. 2, under the authority 
and discretion conferred on the Secretary of Agriculture by 
said Section 8 of the act of Congress approved August 20, 
1912, the movement from the Territory of Hawaii into or 
through any other State, Territory or District of the United 


States of the following fruits, seeds, vegetables and other 
plant products: 


“Alligator pears, carambolas, Chinese ink berry, Chinese 
orange, Chinese plums, coffee berries, Damson plum, Euge- 
nias, figs, grapes, grapefruit, green peppers, guavas, kamani 


THE GRASSELLI CHEMICAL COMPANY 


Main Office: THE ARCADE, CLEVELAND, OHIO 


assured when 


is used. 


neat soldered seam. 


Rapid work with the 
minimum of defects and 
the greatest economy in 
solder consumption is 


EUREKA SOLDERING FLUX 
or 
STANDARD SOLDERING FLUX 


They will cause Solder to 
flow smoothly, prevent 
spreading and splashing, 
and guarantee a clean, 


Send your orders to our 
nearest branch, where they 
will receive prompt attention. 


tgndard 
bux, 


NEW YORK, 80 Maiden Lane 

CINCINNATI, OHH, Pearl St. & Eggleston Ave. 
BIRMINGHAM, ALA., 825 Woodward Bldg. 
DETROIT, MICH., 474 E. Hancock Ave. 
BOSTON, MASS., 70 Kilby St. 
PITTSBURGH, PA., 1104 Diamond Bank Bldg. 


PHILADELPHIA, PA., 


FOR SALE AT THE FOLLOWING BRANCHES AND AGENCIES: 


CHICAGO, 2235 Union Court 

ST. LOUIS, MO., 112 Ferry Street 

NEW ORLEANS, LA., Godchaux Bldg. 
MILWAUKEE, WIS., Canal and 16th Sts. 
ST. PAUL, MINN., {72 and 174 E. 5th St. 


Drexel Bidg. 


S. 0. RANDALL’S SON, 

Marine Bank Building, BALTIMORE, MD. 
; C. W. PIKE COMPANY, 

808 Postal Telegraph Bldg, | SAN FRANCISCO, CAL. 
THE GRASSELLI CHEMICAL CO., Ltd. 

Maia Office and Works, Hamilton, Ont. 

131 Eastern Ave., TORONTO, ONT. 

27 Dalhousie Street, MONTREAL, QUE. 


Branch 
Offices : 


4 
- 
THE 
: 
eEST 
{ 
3 
gk? 
ee eee! In Writing Advertisers, Kindly Mention The Trade. 


THE TRADE. 2% 


The Harris Patent Power Hoisting and Carrying Machine 


 C.S. HARRIS 
Company, 


Baltimore, Md,, Dec. 20, 1909. 
The C. S. Harris Co., 
Rome, N. Y. 
Gentlemen:— 

Replying to yours of recent 
date as to whether or not our 
Harris Hoist andj Conveyor has 
been satisfactory, will state that 
it has. We have used’it for sev- 
eral years, Itis a machine that 
shows practically no wear and 
will last a life time, and it is in 
every way eminently satisfactory 
for the requirements of a can- 
ning house. You will probably 
note that we have never been 
obliged to callupon you to replace 
any worn out or broken parts. 

Yours truly, 
D. E. Foote & Co., Inc. 
Gro. T. PHILLIPS, 


Sole Owners and 


Manufacturers 


ROME, - = N.Y. 


President, 
SHOWING HOW THE WORK IS DONE 
The above illustration is taken from one of these The lacquer is applied with a nice, smooth, even 
machines in operation in a Puget Sound salmon can- finish all over surface of can. } : 
nery. It is working on 1-lb. Talls Salmon and is putting Over 200 of these machines are now in use and it 
through about 58,000 CANS PER DAY often hours. carries the endorsement of some of the heaviest packers 
Note the ease and facility with which it handles in the United States. 
this work. Cans require only to be fed to machine and Write us for particulars and get a sample lacquered 
are Lacquered and Delivered all dried and ready for can. Get in line with this work. It is worth your atten- 
piling. tion. Outside lacquering is becoming popular. 
‘ e 
SEELY BROS... Sole Manufacturers Blaine, Wash., U.S.A. 
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seeds; kumquats, limes, loqguats, mangos, mock orange, moun- 
tain apple, Natal or Kafir plum, oranges, papaya, peaches, per- 
simmons, prickly pears, rose apple, star apple, string beans, 
tomatoes. 

“Hereafter and until further notice, by virtue of said Sec- 
tion 8 of the act of Congress approved August 20, 1912, it 
shall be unlawful to move any of the fruits, seeds, vegetables 
or other plant products herein named from the Territory of 
Hawaii into or through any other State, Territory or District 


of the United States, regardless of the use for which the same 
is intended.”’ 


The principal fruit which Hawaii sends to this country is 
pineapples; the exportation of those to this country in tins 
is very large. There is much speculation over the fact that 
pineapples do not appear in the above list. HOLT. 

The “Grocery World and General Merchant” considered it 
so remarkable that Hawaiian pineapples, which come to this 
country canned, in very large quantities, should have been 
omitted from the above list, so a telegraphic request for in- 


formation was sent the Department at Washington. The fol- 
lowing reply was received: 


“Bureau of Entomology has no authenticated cases ot 
Hawaiian pineapples carrying Mediterranean fruit fly. 
“R. M. REESE, 
“Executive Officer.’’ 


MARYLAND THINKS WELL OF HER CANNERIES. 


The Baltimore American of October 7th, speaking edi- 
torially, puts in a good word for the canning industry of the 
State. It says: 

“In proportion to area and population Maryland leads 
all other states in the business of canning foods. In some 
branches of the canning industry Maryland leads absolutely. 
Here in Baltimore, when the canneries in the city and those 


scattered throughout the State close down, we begin loading 
ships with canned goods and begin also to send canned stuffs to 
New York and the large interior cities by trainloads. The 
canning’ of fruits and vegetables has gradually made a tremen- 
dous, variation of the farming industries of the State. The 
growing of tomatoes has become just as much a staple indus- 
try in Maryland as the growing of wheat, corn, hay or tobacco. 

“In one of the smaller Maryland counties it is estimated 
that the tomato crop this year brought the farmers $227,000. 
It is a very moderate estimate that places the full value of 
this crop in the State at $3,000,000. This is but one item of 
the various foods that are put into tins in this State and sent. 


mainly from the port of Baltimore, all over the world. Among 
the other foods that are extensively canned are corn, beans, 
peas, asparagus, peaches, pears, apples and sweet potatoes. 
Oysters, crab meat and clams are also extensively preserved in 
cans in Baltimore canneries and in the canneries of a dozen or 
so tidewater towns. 


“Canning foods is a manufacturing industry that is sus- 
ceptible of indefinite expansion. In seeking to promote manu- 
facturing industries in the State it is well to proceed along 
lines of natural adaptation. 


FOREIGN TRADE OPPORTUNITIES. 


[Inquiries in which addresses are omitted are on file at Bureau 
of Foreign and Domestic Commerce. In apply- 
ing for addresses refer to file number.] 


No. 9639. Tomato Lug Shooks.—An American consular 
officer in Mexico has forwarded a copy of a letter from a busi- 
ness man in his district asking to be put in touch with Ameri- 
can manufacturers of tomato lug shooks. The firm desires 
to purchase its supplies for the coming year, and will need at 
least five carloads of these shooks. Copy of the report, giving 
the specifications, time of delivery, etc., will be sent to inter- 
ested firms by the Bureau of Foreign and Domestic Commerce. 
Correspondence should be in English. 


Patten Pending No. 58 AUTOMATIC DOUBLE SEAMER 


Special Features of the Max Ams No. 58 
and No. 68 Double Seamers 


There is an Adjusted Seaming Ring for each diameter 
of can, which means a quick change from one size to 
another. No other Double Seamer on the market has this 
feature. 

All Seaming Rollers are double grooved, which means 
double life to the roller. When one side is worn, the 
roller is reversed. All rollers run in roller bearings 
which eliminates friction and the slipping of the can by 
seaming. 

All mechanism is above the Seaming Chuck, all of 
which is enclosed. 

There is a setting device for adjusting the heighth of 
the baseplate. 

The Seaming mechanism is without levers and consists 
of only a few parts, very simple and durable. 

Very liberal bearing surfaces on the seaming parts, 
which are well lubricated. 

Hand Seamers can be fitted with foot treadle or hand 
lever. 


MAX AMS MACHINE CO., Mount Vernon, N. Y. City 
CHARLES M. AMS, President 
EUROPEAN HEADQUARTERS: 41 Corso Dante, TURIN, ITALY 
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LFONARD'’S SAFETY IN SEED 
SAFE SEED—GOOD CROP 


We have Everything CANNERS require in Seed 


Genuine RED ROCK TOMATO Grown from Original Strain for 1912 Delivery. 


LEONARD SEED COMPANY CHICAGO 


The Improved Automatic Can Stamper 


FOR MARKING TIN CANS OF ALL, STYLES AND SIZES 
PERFECT CAN STAMPER Co. 

GENTLEMEN:—We are pleased to state that the eleven Can Stampers have worked to our utmost 
satisfaction, and have done perfect work all during the season. It is our Opinion they are far superior 
to any other stamper on the market. Yours truly, W. R. RoacH Co. 


CAN STAMPER CO., Xenia, Ohio. 


William H. Smith, General Agent. 
J a § 8 H ll | | Mfg. CO. 


125-127 East Falls Avenue 
BALTIMORE, MD. 


*Gasoline Burners, Fire Pots & Heaters 


Repairs Promptly Attended to 


CANNING HOUSE SUNDRIES 


We manufacture Lacquer all colors, for coating ends of cus, or’ cans all over 
For rusty cans, use our Silver Lacquer, nothing better 
John G. MAIER’S Sons 


The Lacquer People 
Baltimore, Md. 


(When ordering, please state if wanted for ends, or for coating cans all over) 


WE CAN MAKE PROMPT SHIPMENT OF 


“Genuine” Bucklin Cyclone Pulp Machines 
and Bucklin Pulp Finishing Machines. 


SEND IN YOUR ORDERS. 


THE SINCLAIR-SCOTT 


MANUFACTURERS OF 


Canning House Machinery and Supplies. BALTIMORE, MD. 
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Double Pineapple Grater 


( With Hopper Removed.) 


The large-tooth saws on the two upper 
spindles coarse grind the fruit which passes 
down to the fine saws on the two lower 
spindles; from there it falls into a tub 
placed under the machine tc receive it. 
This machine is well braced and the work- 
manship is of the best; the gears are cut 
from the solid and the saws are all milled 
from solid blanks which gives a cutting 
edge to two sides of the tooth. The Hopper 
and discharge shoots are lined with white 
pine. 3 


THE JOHN R. MITCHELL CoO., 
Foot of Washington Street, BALTIMORE, MD. 


Special Easiern Agents for 
The “Sprague” Line of 


CANNING MACHINERY 


“Hawkins” Continuous Capper 
“Colbert’s Rotary” Tomato 
Filler, Model “M” Corn 
Cutters, Corn Cookers 


Silkers and ail 

If ad Machines for 

use a Canning Purposes 

Canning 

Factory 

We sell tt 
ask us, we'll get 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 
**Lockwood’’ 
Gas Machines, 
Tools, Ete., Ete. 


608 Page Catalogue for the Asking ; 


Correspondence Solicited 


356 Market Street, 


JOHNSON GAN CLEANER SANITARY CAN FEED | GLEAN CORN SEIVES 
Cleans Rusty Cans No Scrubbing 
Any Gtae M. & B. FILLERS | No Silk Left 
STEEL BRUSHES Jersey King No Particles of Corn left 
Self-Contained Or any Machines Feeding Cans in Seive. 
down Tubes 
oom me SIMPLE--CHEAP Labor 
Mount‘on any table or EASILY ATTACHED psn ial 
stand Send Make of Machine No Machinery 
WEIGHT 40 LBS. Price $15.00 per Feed, F.0.B.S.F. | send $5.00 for Directions and 
Price $15.00 F. 0. B. S..F. WEIGHT 10 LBS. Blue Print 


JUDGE 


Canning and Can Making Machinery and Supplies 


San Francisco, Cal. 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this 
column Free for securing either positions or hands. To all others 
the charge is $2.00 per inch, per insertion $5.00 monthly; cash 
with order. Where the address is care of THE TRADE, stamps 
should be sent to be used in forwarding answers, as the P. O. re- 
quires renewed postage on such. 

Advertisements will be carried for one month from date re- 


ceived, unless notified to the contrary at the end of one month. 
Advertisers should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WANTED.—A concern desiring to pack tomato soup would like 
to engage the services of a man experienced in this kind of work. 
Address, ‘‘X,’’ care The Trade. 


WANTED.—A good superintendent. One who thoroughly under- 
stands the making and packing of Sauer Kraut. 
Address, ‘‘Kraut,’’ care The Trade. 


WANTED.—Experienced Oyster Canner, able to equip and man- 
age small cannery. Prefer married man and must understand the 
business. Wish to begin building at once. Address, OYSTER 
CANNERY, care The Trade. 


WANTED.—A good Salesman, one that is familiar with the corn 
market especially. 
goods at the right price. 
Trade. 


Want none but the best; one that can sell the 
Address at once, SALESMAN, care The 


SALESMAN WANTED.—By old and established Canners’ Supply 
House to work on salary. One who understands labeling machines 
preferred. Address, ‘‘Opportunity,’’ care The Trade. 


SITUATIONS WANTED. 


POSITION WANTED.—By a manufacturing expert, understanding 
all kinds of grocers’ sundries, pickles, preserves and baking powders, 
carbonated beverages, catsup, extracts, self-raising flours, salad dress- 
ings, sauces, syrups, etc. Noreturned goods. Address, Box 1441, 
care The Trade. 


WANTED.—Position by expert processor and superintendent, 
during sweet potato season. Have had 20 years experience in the 
canning business. Can give the best of reference. Am familiar with 
Sanitary and Solder Sealers. Address, ‘‘C. M. H,’’ care The Trade. 


IF YOU WANT 


A New Formula 


Special Information 


Factory Advice 


Process Times and Data 


The Services of an Expert 


Consult 


W. L. HINCHMAN 


1 W. Main Street 


HADDONFIELD N. J. 


BUSINESS-GETTING PUBLICITY 


for canners and packers is the kind that brings them 
orders, creates a name and a reputation for their 
brands and goods, and keeps the retail grocer ‘‘boost- 
ing’’ all canned foods to his customers and friends. 
The best way to reach and educate the retail grocers 
is through ; 


The RETAILERS’ JOURNAL 


The Magazine of the Grocery Trade 
Published Monthly at 
36 La Salle Street CHICAGO, ILL. 


POSITION WANTED.--By experienced processor, catsup and con- 
diment maker; jams, jellies, etc. Full line of canned or preserved 
food products. Highest reference, long years of experience; open for 
immediate employment. Address, MAIN, care The Trade. 


POSITION WANTED:—Position of Superintendant and Processor, 
have had ten years of experience with one of the largest and best 
canning plants in N. Y. State, packing fancy Peas, Beans, Corn, 
Succotash, Lima Beans and Pumpkin. Open for position anytime. 

Address, ‘‘J. J. S.,’’ care The Trrde. 


POSITION WANTED.—For 1913 or longer, by thorough can- 
nery Man, on corn, tomatoes, sweet potatoes and apples. Conver- 
sant with all standard canning machinery including Continental and 
Johnson Headers. Sanitary cornand tomatoes a specialty. Can show 
two houses I have built, equipped and run, from foundation to cars. 
Age 31, single, absolute temperate. References from Maryland’s 


BOX SHOOKS, CANS, BASKETS, Etc. 


RANDALL’S SON 


BALTIMORE, MD. 


SPECIAL SALES AGENT FOR 


HUNTLEY MANUFACTURING CO’s Line of Monitor Machinery. 


best packers and brokers. Address, ‘‘White,’’ care The Trade. 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY, 
4. I. - - Manager and Editor. 
Baltimore and Holliday Sts., Baltimore, Md. 


NEW YORK OFFICE 
Room 135 Herald Square Building, 149 W. 35th Street, 


THE TRADE is the only paper published exclusively in the 
interest of the Canned Food Packers of the United States and Canada. 
Now in its 36th Year. 


TERMS OF SUBSCRIPTION. 


Payable in advance, on receipt of bill. Sample copy free. 
Foreign, - - - - - - - . - $4.00 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING RATES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Subscribers west of the Mississippi River will please remit by 
Post Office or Express Money Order, or add 15 cents to their checks 
to pay cost of collection as charged by eastern banks. 


Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers ; other parties will be charged $2.00 
per inci: per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE 
TRADE for inquiries and discussions among themselves on all matters 
pertaining to their business. , 


Business communications from all sections are desired, but anony- 
mous letters wi!l be ignored. A. I. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, MONDAY, OCTOBER 14, 1912. 


EDITORIAL JOTTINGS. 


For about the third week in succession we have to 
announce that the canning season has come to a close— 
except in a few sections where they are still working up 
tie stray lots. 


3ut the wagon loads of Bohick cannery workers re- 
turning to this city from the country are the birds of mi- 
gration on which to base the surest prediction—and they 
have been flocking in for the past week. 


Supplymen, brokers, jobbers and others who have 
had occasion to visit the country canneries during the 
active season all agree that they packed the goods in 
conformity with F. I: D. 144, and that water was not 
used. Jn fact, it is surprising how unanimous the opinion 


is that all of them did this, for no one seems to have run 


- across any canner who disregarded the instructions. 


And we know that if some unscrupulous packer had 
resorted to the pump, we would have heard of it. There 
is always somebody to report these transgressions of 
the rule of honesty. 


Tomatoes have been reported as packed with water. 
The question is, then, where have these tomatoes come 
from? Samples that were cut were said to contain water 
—tight it not have been merely juice? The watery con- 
dition of the early tomatoes gave promise that they would 
entirely disintegrate, and become as pulp in the cans, if 
considerably aggitated, as would happen in a long ship- 
ment. 

The class of packers who make shipments to some 
of our leading markets early in the season are usually 
not such as would resort to the use of water. The evi- 
dence would seem to tend more to the presence of an 
excess of juice, due to the poor, watery condition of the 
tomatoes, than to the actual presence of water, added 
with malice aforethought. 

Snap judgments have, no doubt, been taken in some 
instances, but now that it is known that the general run 
of the tomato stock as coming to the canneries was paorer 
this year than ever before, consideration will be given 
to this fact, and due allowance made. And _ they 
should be. 


In fact, as the first year in which the Government 
will be put to the task of telling when water has been 
added, this season has been the worst that could possibly 
have happened. And it will put the Government's knawl- 
edge to the severest test to accurately determine what is 
water and what is natural juice in this season's pack. We 
believe that the Government can do it, but they are cer- 
tainly getting a drastic schooling on their very first at- 
tempt. 


‘Somewhat along this same line, as applying to F. 
I. D. 144, we publish elsewhere the results of a meeting of 
the cove oyster canners in their effort to devise suitable 
cans for the lighter weights of oysters. 

Packers of the staple articles, possibly, do not fully 
realize to what an amount of trouble the oyster canners 
have been put. by the revolutionary change in the meth- 
ods of packing this article. The oyster canners have no 
desire to avoid the requirements as laid down by the 
Government; it is with them merely a question of how 
to comply, and still retain the trade they have established. 

Cove oyster packers from all sections, as well as can 
makers, and the Government officials entrusted with the 
enforcement of the pure food law, met in Washington 
and thoroughly considered the sizes of cans which would 
be suitable. An answer which at present seems satis- 
factory to both canners and can makers was found; but 
the mistake must not be made that the Government has 
accepted the sizes as agreed upon as standards and in 
full compliance -with the requirements of F. I. D. 144. 
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SANITARY CANS 


For SWEET POTATOES 
BAKED BEANS 
SAUER KRAUT 


SANITARY 
ENAMELED LINED CANS 


For PUMPKIN 
SQUASH 
HOMINY 


The best Can made for the purpose. If not familiar with 
its merits will be pleased to personally demonstrate its 


many advantages. 
a 


SANITARY CAN COMPANY 


447 WEST 14th STREET 
CHICAGO NEW YORK BALTIMORE 


Monroe Building Maryland Trust Buliding 
Michigan Ave. & Monroe St. 


(SANITARY CANS ARE MANUFACTURED UNDER MAX AMS PATENTS) 
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For, in fact, the Government has no concern in the sizes 
of cans used. 
can, of whatever size this may be. 

But the experience of these old oyster canners was 
brought into play to determine just how large a can it 
would take to hold four (4) ounces; 6 ounces, 8 ounces, 
etc., of oyster meat without injury to the contents, and 
yet have a can as reasonably full as possible. In this 
light the determinations of this meeting are valuable, and 


the sizes adopted very liable to be correct. As we have 
said, these sizes are published elsewhere. 


In these days of warm political discussion it is a 
little difficult to keep hands off and to sit demurely ‘‘on 
the fence” while the battle is raging around. Serving, as 
we do, such a wide circle of readers, necessarily embrac- 
ing every shade of political feeling, it is but right that 
we should not take sides in the controversy. 

But this enforced position of spectator is not with- 
out its rewards. We can sit by and calmly note the argu- 
ments on all sides, being free to admit the good in all, and 
to condemn the bad as well. But there is one line of 
argument common to al! parties, used pro and con to 
further the interests of the speaker or writer, and that 
is the claim that a tremendous change will be caused 
in husiness conditions if one or the other, as the case 
may be, elects its candidate to the Presidency. In the 
slang of the street, we consider this whole argument as 
“bosh.” We do not believe it is within the power of any 
President, whether he be Republican, Democrat, Pro- 
gressive, Socialist, Prohibitionist or Suffraget, to mate- 
rially alter the business conditions of the country; be- 
cause it is not a one-man power, and never will be. We 
have all seen the time when a President of one political 
complexion was in the chair, with a House and Senate 
of an entirely different complexion, or Perhaps only one 
of these bodies of a different political party, but always 
there is some kind of a break to keep any single party 
from running wild with its ideas. Possibly it has come 
more closely home to all of us in our local elections and 
changes of party administrations, from which was always 
promised the greatest business upheavals for good or 
bad,—but none of us have ever seen a trace of the “up- 
heave.” We do not believe it is right to hamper and 
interfere with business by such charges and counter- 
charges, for it is here that the real damage is done 
through creating a fear and doubt in all men’s minds re- 
varding a condition or possibility that never exists. 

Of course, we know that this is a mere political sub- 
terfuge to induce campaign contributions—a good view 
of which we have recently had at Washington in the 


Senate investigation; but it is an outrage upon all busi- 
ness, and should not be tolerated. 


It may sound disparaging to our Presidents, but we 
do not look upon any of them, nor any of the parties ever 
in control, as having been the cause of our present splen- 
did prosperity, nor as having caused in the past any of 
the periods of depression. through which the country has 
passed. We have been carving out a wonderful position 


It busies itself merely with the fill of the 


in the world, as a nation, and it is but the history of al! 
endeavor that it must have its bright times and its dark 
times, its difficulties and trials before the success aimed 
at can be obtained. But it is all the people, it is the na- 
ture of the people, that has brought about our great pros- 
perity and insisted upon such legislative actions as would 
help produce the result. Left completely in the hands of 
any one party, with a free field to do as it pleased in 
carrying out the ideas it stands for, there might be some 
such conditions as these howlers predict. But no party 
will ever have such complete sway over the will and 
minds of the American nation as to bring about such 
results. The skeletons these politicians dangle before the 
eyes of the voters are but creatures of their own minds, 
and not real dangers, and they should be buried for all 
time. 


PENNSYLVANIA DRIED SWEET CORN. 


A Popular Dish in That State—How It Is Prepared—As 
Described by the Bloomsbury (Pa.) Press. 


Up in Center township there is still in active progress an 
industry that carries one straight back to the good old days on 
the farm, of which every one raves, and to which no one re- 
turns. 

At least two enterprising farmers make a handsome profit 
every year by preparing an old-time food product that is diffi- 
cult to obtain nowadays. Dried corn is what they prepare, 
only dried corn, but it is genuine dried corn, real farm corn, 
imade from the very best sweet corn, plucked only when it is 
just at the proper stage for drying, put through a careful 
process of curing. 


That there is a demand for their product may be in- 
ferred from the fact that Philip Harris, one of the twain, has 
sent his corn to far-off China, where some exiled American 
craved the parched kernels. All over the eastern part of the 
state it is shipped, even to California, and they sell all they 
make each year. 

Many of the farmers of the district dry corn for their 
own use, but there are only two who make a business of drying 
it for sale. Mr. Harris, who has already been mentioned, and 
F. M. Hagenbuch & Son. 

The industry is carried on on no small scale. The Hagen- 
buch farm prepared nearly five tons of the corn last year, and 
will have nearly as much this year, although the season this 
year will not be so good a one as that of last year. That the 
industry is a paying one may be judged from the fact that the 
yield expected from each acre is one hundred dollars. 

The process of preparing the corn begins even with its 
planting, for all can not be planted at once. There are no less 
than four distinct plantings of the sweet corn each year, so 
that there may be an interval between the time of ripening of 
crop, giving the farmers an opportunity to take care of the 
crop as fast as it matures. 


Then, when the ears are just in their prime, they are 
plucked, husked and placed in a large kettle, where they are 
allowed to come to a boil. Then from the kettle the kernels 
are cut from the cob, placed in trays, and set in a house espe- 
cially prepared for the work of drying. Great care is taken in 
the heating of the houses, only the best of coal being used, and 
after some hours, the position of the trays is shifted so that 
all may have received the same degree of heat. Taken from 
the drying house, after several hours, the corn is cleared of 
chaff and ground. Then it is ready for sale, and in finding 
customers there is no difficulty. 
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FIRE INSURANCE AT 


CANNERS EXCHANGE IDENTIFY YOUR CANS 


FOURTH ANNUAL, REPORT 


December dist, 1911 USE TIN CAN INK. 


Cash Assets. 
Cash in bank $311,033.38 
Accounts Receivable, Unpaid Expense and Guarantee Fund Deposits..... 16,719.56 $327,752.94 


ee THAT WILL STAND PROCESSING 


Due Sundry Persons 2,404.37 


Reserve Fund Deposits 35,020.00 
Surplus Reserve 35,060.10 io 
Surplus, distributed, to credit of Subscribers’ accounts .................... 122,208.22 $327,752.94 A Boy or Girl can Do it tap a 
Surplus distributed to credit of Subscribers’ accounts $122,208.22 24 a 
Reserve Fund Deposit: 35,020.00 Re 


ii | RUBBER STAMPS AND INK 


Surplus distributed to credit of Subscribers’ t 122,208.22 ace 
Surplus returned te Subscribers during 1911, 2,185.34 se 
Total Saving to Subscribers during 1911 $124,393.56 pies 
Net Saving to Subscribers at Canners’ Exchange for the Past Four Years: eS 
$306,395.45 A.E.MACNEAL 
For Information Send to : 
i LANSING B. WARNER, Incorporated, Atterney 107-109 S. FREDERICK ST. 
3 HARRIS TRUST BUILDING (111 W. Monroe St.) BALTIMORB, = MARYLAND. 
CHICAGO, ILL. 
WESTERN SALES AGENT 
ADVISORY COMMITTEE 
FRANK VANCAMP,Chairman GEORGE G. BAILEY, Treasurer E. J. JUDGE, 
Indianapolis, Ind. Rome, N. Y. 
wh, 356 Market St. San Francisco, Cal. 
T. HERBERT SHRIVER, LANSING B. WARNER, Sec’y. : 
Westminster, Md, Chicago, Ill. 


LANDRETHS’ TOMATO 


Those Canners who could spare the time to visit Bristol, Pennsy- 
lvania, found it to their advantage to inspect on Bloomsdale Seed 
Farms, the 


200 ACRES OF LANDRETHS’ RED ROCK TOMATO 


growing for Seed. This is a remarkable introduction; by all odds the superior of any Tomato in America. 
No other Seedsman has the true LANDRETHS’ RED ROCK, which originated on Bloomsdale Seed Farms. 
You cannot get the true stock from any other Seedsman. Buy only in Landreths’ Sealed Cardboard Packages. 


We also sell to Canners, Beans, Sugar Corn, Beets, Winter Squash, Pumpkin and all Seeds used by 
Canners. These Seeds, like LANDRETHS’ RED ROCK are all sold in Sealed Cardbord Carton Packages of 
4% and % pound. Don’t be defrauded of your cash, time, rent, manure, effort and profit. 

Some Seedsman are offering so called Red Rock Tomato Seed but it is not 


LANDRETHS’ RED ROCK. 


We were the orignators and only have the true stock. 
Send for Circular to Canners, comprehending testimonals from 20 prominent Tomato Canners and Catsup 
Manufacturers whose opinions should be conclusive. 


D. LANDRETH SEED CO. Bloomsdale Seed Farms BRISTOL, PENNA. 


In Writing Advertisers, Kindly Mention The Trade. 
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The California Market 


Weather conditions not generally favorable for tomato packing—Assortments of fruits 


badly broken—Peach pack lighter than anticipated—A record shipment to 


Europe—An interesting Pure Food Decision. 


Reported by Telegraph 


San Francisco, October 11, 1912. 
Tomato Canning Light.—Weather conditions are 
still favorable for canning operations in the San Fran- 
cisco Bay section, where the bulk of the tomato pack of 
the State is put up, but Southern California has experi- 
enced quite a heavy rain and crops there have been dam- 


aged. The damage done there will be confined largely to 
tomatoes, lima beans and grapes, and the extent of the 
loss will depend largely upon weather conditions during 
the next few days. Cool weather is prevailing through- 
out the entire State, and from the Northwest comes news 
that rains are being experienced there. With storms all 
around, the outlook is for a change in weather conditions 
locally, and tomato-packing may be halted almost any 
time now. 

The tomato pack to date has been rather light, the 
yield having been below expectations, and even if favor- 
able weather is experienced all during October, it is not 
likely that last season’s record can be equalled. The 
Southern California crop is light, and nowhere are the 
vines bearing well. A few plants are being operated on 
tomatoes in the interior where this article has never 
been packed before, but the output of these cannot make 
up for the light pack in the Bay counties. The local 
market is very quiet, about the only business now being 
done being a few sales by jobbers, who are making an 
early turnover at a good profit. Packers have a number 


of orders on file, but it is doubtful if many will be in a _ 


position to accept further business. 

Fruit Assortments Limited.—Whhile there is still 
much interest being taken in California fruits on the 
part of both Eastern and foreign buyers, sales are quite 
light, as assortments are now very limited. But a few 
grades of apricots or cherries are to be had, pears are in 
light supply, and of late a number of withdrawals have 
been made in peaches. The withdrawal of so many 
grades of freestones on the part of large packers has 
been in the nature of a surprise to the jobbing trade, as 
it was understood that a very large pack had been put 
up. But few peaches were dried this year, and the green 
shipments were not unusually heavy, throwing the bulk 
of the crop to canners; but, in spite of this, the pack has 
been largely disposed of before the active season for de- 
liveries is at hand. Another item now in rather light 
supply is No. 2% extra apricots, and this grade will 
shortly be off the market, as far as most packers are con- 
cerned. 

Small Pumpkin Pack.—The pumpkin pack to be 
put up this year will be a rather light one, as prices are 
low and Eastern packers will attempt to market a portion 
of their output in this section. There is a growing 
tendency on the part of packers here to pay more atten- 
tion to such specialties as pumpkin, beets, spinach, string 
beans, etc., but large quantities of these are still being 
brought in from other localities. The lack of labor is 
one of the greatest drawbacks at the present time to the 
development of the canning industry in California, and 
in many lines not even the local demand is supplied. 


Salmon Stocks Low.—Local stocks of sockeye salmon 
are now very light, and the entire Coast supply, count- 
ing the surplus on hand at the commencement of the 
season and the pack put up this year, has been virtually 
disposed of. Alaska reds are also well sold up, about the 
only available stocks on hand being the holdings of 
some of the small canners, who have not a very good 
reputation for the quality of their pack. Pinks and chums 
are still to be had at opening quotations, although some 
packers making this city their headquarters are refusing 
to dispose of their stocks at these figures. Some sales 
have been reported at figures below opening prices, but 
the truth of these reports cannot be confirmed. Orders 
for low-grade fish are now coming in in good shape from 
South America, the Philippines and the Southern States 
and the outlook is considered encouraging. 

Record European Shipments.—Carrying what is de- 
clared to be the largest cargo of its kind ever shipped in 
one vessel the big Harrison line steamer Politician left 
port this week for London and Liverpool with 250,000 
cases of California canned products in her hold. This 
record cargo is a strong example of the evolution in the 
trade between this Coast and England, it being estimated 
that if this quantity of goods had been shipped by sailing 
vessels, as formerly, three of the largest ships would have 
been required. With the completion of the Panama 
Canal the sailing time between San Francisco and Liver- 
pool will be cut by about one-half. 

Interesting Food Decision——A jury in the United 
States District Court has just given a verdict in the case 
of the D. Ghirardelli Company that will establish a pre- 
cedent, for which manufacturers and merchants have 
been contending in the matter of a business-like interpre- 
tation of the pure food and drug act. This firm was in- 
dicted two years ago on the charge of having sold to 
Tillmann & Bendel, local wholesale grocers, a misbranded 
article called Ghirardelli’s Italian Chocolate, the whole- 
salers having in turn sold it to a Nevada retailer. The 
counsel for the company contended that the word “Ital- 
ian” on the label could be interpreted only as meaning a 
style of chocolate, and not the place of its manufacture. 
He quoted other domestic articles bearing foreign names 
to designate their kind or style, including cayenne pepper, 
German fried potatoes, French and English mutton 
chops, Jamaica ginger, English walnuts, gum arabic, Sar- 
atoga chips, etc. Attention was directed to the fact that 
the word San Francisco was placed on the label to indi- 
cate the place of manufacture; that the Ghirardelli fam- 
ily, all Italians, had been in the business of making choco- 
late in this State since 1849, and that all the employees 
were Italians. The jury took but one ballot to render a 
decision in favor of the defendant. : 

Fruit Canning Ended.—As we finish this review we 
learn that fruit canning in California has come to an end. 
Some packers are making pro rata deliveries on fancy 
sliced cling peaches. Some California plums are being 
offered at concessions. 

It is said pineapples have been heavily oversold, and 
50 per cent. deliveries are being made. 
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Some wholesalers have been caught with a light sup- 
ply of fancy corn, and are worried. 

Coast Notes.—The H. J. Heinz Company, through 
its representative, J. D. Graves, has let contracts for the 
erection of an olive pickling plant at Corning, Cal., this 
to be ready in time to handle this season’s crop of ripe 
olives. The new plant will cost about $25,000, and pro- 
visions have been made for future extensions. 

Libby, McNeil & Libby have secured title to a block 
of land at Sacramento, Cal., and this is taken as an indi- 
cation that this firm will erect the large cannery that has 
been projected for that place. 

The Central California Canneries has closed its Vi- 
salia plant after the best run in the history of that can- 
nery. About 120,000 cases of fruit were packed there 
this year. 

Patrick J. McGowan, a pioneer packer of Pacific 
Coast salmon, died September 29 at his home, at Astoria, 
Ore., at the advanced age of 95 years. Mr. McGowan en- 
tered the packing business on the Columbia River early 
in the sixties, salting salmon and shipping them to San 
Francisco in barrels. When canning became in vogue 
he established a cannery, and soon worked up a heavy 
trade in Columbia River salmon. In 1883 he took his 
four sons into partnership with him, and a few years 
later retired from active business ° Although he has been 
in failing health for several years Mr. McGowan retained 
his mental faculties unimpaired to the end. 

“BERKELEY.” 


CANNERS! 


WIRE, PHONE OR WRITE US FOR 
SUPPLIES, REPAIRS OR 
CANNERS’ MACHINERY 


A. K. ROBINS & CO. 


116 MARKET PLACE 
BALTIMORE 


MARYLAND 


CANTON BOX COMPANY 
2501 to 2515 Boston St., Baltimore, Md. 


PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 
OFFICE: 514 KEYSER BLDG., GERMAN anp CALVERT STS. 
President, ALBERT T. MYER. Vice-President, F. A. ToRSCH 
Trersurer, LRANDER LANGRALL, Secretary, W. F. ASSAU. 
Executive Com,: JOHN S. Gress, JR. B. HAMBURGER H. S. OREM 
Arbitration Com,.: C. Waite W. A. WAGNER Jas. B. PLatr 
Jno. R. BAINES, C. J. SCHENKEL 

Com. on Cones Rurus M. Gress C.J. BRooxs J. A. SCHALL 


Louis GREBB W. E. ROBINSON 
Com, on Gro. N. NuMSEN’ F. A, TORSCH 
G. L. SHAW L. L. LorD G. T. PHILLIPS 


Com. on Claims: H.S.OREM BENJ. HAMBURGER 
W. A. WAGNER F. A. TorscH W. A. SILVER 
Hospitality Com.: T.J. H.W.Kreps E. H. MILLER 
Brokers Com.: H. A. WAIDNER WM. GRECHT 4. FLEMING 
Counsel: Morris A. SoPER Chemist: CHas GLASER 


THIS CONCERNS YOUR BUSINESS 


DOES THE PUBLIC RECOGNIZE YOUR GOODS BY THE TRADE-MARK? 
IS YOUR TRADE-MARK IMITATED? 
HAVE YOU A DEED FOR YOUR TRADE-MARK ? 
The United States registers valid trade-marks to the real owners and 
issues a certificate of ownership. 
HAVE YOU SUCH A CERTIFICATE? 
Congress enacted a new law relating to trade-mark registrations on 
February 20, 1905. ; 
If your trade-mark is not registered under this act it should be at once. 


If it was registered in the Patent Office before the new law went into 
effect it should be re-registered. The repealed law was defective and 
certificates issued under it do not give full protection. 


The expense is small. Write for information. 


EDWARD DUVALL, Jr. 
724 Loan & Trust Bldg. Washington, D. C. 


THE AYARS MACHINE CoO. 
THE FRED H. KNAPP CO. 
S. M. RYDER & SON. 


The BROWN, BOGGS CoO., Ltd. 


HAMILTON, CANADA. 


SOLE CANADIAN AGENTS FOR 


HUNTLEY MFG. CO. 
TACKS MFG. CO. 
BOUTELL MFG. CO. 

C. J. TAGLIABUE MFG. CO. 


WE ALSO MANUFACTURE UNDER ROYALTY FOR CANADA 


THOMAS TOMATO SCALDER, THOMAS SANITARY PREPARING TABLES, 
THOMAS CONVEYORS, FRANK HAMACHEK PEA VINER FEEDER, W. A. TRESCOTT 
FRUIT & VEGETABLE GRADERS, MORRAL GREEN CORN HUSKERS, 

W. E. B. PATENT GASOLINE GAS MACHINE. 


WE SUPPLY COMPLETE MODERN INSTALLATIONS FOR CANNING FACTORIES 


CHISHOLM-SCOTT CO. 
MORRAL BROS. 
W. A. TRESCOTT 


In Writing Advertisers, Kindly Mention The Trede. 
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As Brokers View the Market 


Latest information from many sections of the country as viewed by the leading Brokers 


—Reports mainly by wire—The canned food situation as IT IS. 


BALTIMORE, MD. 


October 12, 1912. 

The trend to the market prices for Tomatoes is certainly 
not downward, and there is nothing in sight to cause any feel- 
ing of uncertainty as to the course of the quotations during 
the winter months. On the contrary, the character of the 
buying during this week gave further encouragement to the 
canners, who are still operating their factories at the highest 
cost of the season for the raw material. Fully three-fourths 
of the country canneries have already closed down for the 
season, and those that are still in operation find it difficult, 
through lack of supplies, to do more than a half-day’s work. 
it does not follow, however, that there is going to be a run- 
away market toward a higher level of prices in the immediate 
tuture, but rather a steady improvement all along the line. 
Early in the week there was a sudden advance of 25c. per 
dozen in the price of No. 10 Tomatoes, which was taken to 
be an indication of what might occur just as suddenly in the 
other sizes, to a lesser extent, of course. There ought to be, 
very naturally, a fluctuating market for Tomatoes after the 
remarkable activity in them during the last sixty days or more, 
but the developments this season are at odds with all previous 
experiences. 

New Spinach and pole Lima Beans, as well as Sweet Pota- 
toes, are active, and the volume of the business done this 
week in all three of them was satisfactory to the packers. 
Spinach will be ready for shipment in a week or ten days, and 
the average size of the orders is larger than usual. The new 
crop of pole Lima Beans is now coming in, and the quality is 
excellent, but the size of the crop is smaller than was expected 
before the recent storms did so much damage. A number of 
the largest canners of Sweet Potatoes have already sold up 
to their limit, and the goods appear to be gaining additional 
popularity each season. String Beans continue strong, white 
Wax Beans being already about sold out. Kraut is not active 
and is moving out in little lots. Peas are in such small sup- 
ply here that they are not pushed for sale. There ought 
to be more business doing in the new pack of Corn, but at 
present it is dulland heavy. Some good bargains are offered 
in that article. 

The fall pack of Pears and Apples is on. There is a fair 
demand for Pears, but the buying of Apples is rather small. 
Pie Peaches and Second Peaches were less active this week, 
the orders for them being lighter than in the week before, 
but the prices are firm because of the small stocks and high 
cost of canning them this season, Nor was there much activity 
in any of the other lines of fruits, the only good-sized orders 
being for Blackberries and Strawberries, 

Cove Oysters are firm, but dull. The fall canning season 
opens around November 1, or sooner if.the supply of raw stock 
is sufficient. THOMAS J. MEEHAN & CO. 


ABERDEEN, HARFORD COUNTY, MD. 


October 9, 1912. 

Tomatoes.—On a personal trip through the Peninsula 
the Tomato houses, for the most part, looked like deserted 
villages—closed for the season and the pack passed into his- 
tory. A few out-of-the-way corners are still packing, but as 
their output is only a few hundred cases per day, this desul- 
tory packing will make but little addition to the season's 
work. 

As an evidence of the scarcity of Tomatoes we find them 
being sold at the railroad stations from 50 to 92 cents per 


bushel. This small, late stuff, which is of little value for 
canning purposes, is being gathered together by the catsup 
peopie, who are on the ground buying it up. It is needless to 
say that canners cannot compete with prices of this kind, as 
the stock is watery, small, pale and poor—and would do them 
little good were they foolish enough to pay the price. 

The market is firm for standards, as follows: No. 2s, 
65c.; No. 3s, 85c., with some packers asking 67%c. and 
87%c., and still others as high as 90c. for standards in cap 
cans. 


No. 10 standards are a will-o’-the-wisp. Within the last 
week they have been $2.65, $2.75 and are now $3.00, and 
sales of large blocks are reported at the high figure. 


As the quality of Tomatoes this season has been un- 
usually poor and they have gone to pieces during process 
much more than usual, hand-packed sanitaries are variously 
quoted from 70c. to 75c. for 2s, and from 90c. to 95c. for 
4% in., as to grade and brand. 

Sanitaries, 4% in., for buyer’s label or for shipment un- 
labeled in plain cases, are in large demand and are being 
sold from 92%c. for Standards to 95c. for Extra Standards. 
Many orders are being received from both jobbers and pack- | 
ers, who are short on their contracts for this grade of goods. 

Corn.—Cheap Corn of the various grades is being offered 
and picked up by the trade on account of the price. 

The holders of good Corn are firm in their ideas as to 
value, feeling that the short pack in Maine and New York 
State, which is now an acknowledged fact, will have a great 
bearing on the market for the higher grades of packing, and 
while they are willing to let go of their cheaper grades in 
crder to command room and money, they are “sitting — 
en their better grades awaiting developments. 

We quote the market as follows: No. 2 off-Standard 
Shoe-peg Corn,.50@55c.; No. 2 Standard, 60c.; No. 2 Extra 
Standard, 65@70c.; No. 2 Fancy, 75c. No. 2 Standard, Maine 
Style, 60@62%c.; No. 2 Extra Standard, 65c.; No. 2 Fancy, 
67%aTV0c. No. 2 off-Standard Country Gentleman Corn, 
62% @65c.; No. 2 Standard, 70c.; No. 2 Fancy, 75c. 

Yours very truly, 


WM. SILVER & CO., Ince. 


LOUISVILLE, KY. 
October 11, 1912. 

All our jobbers have been busy this past week getting 
in their Western dried and canned fruits. There has been but 
very little buying of any kind. Tomatoes were the only arti- 
cle that interested buyers, and then they had to be something 
mighty good for the money or they would pass them up. Candy 
and nuts will be the next things they will want, and all kinds 
of canned foods will have to take a back seat for a while 


FULTON GORDON, Broker, 


WAUKESHA, WIS. 

October 11, 1912. 
Buyers are still looking for fancy peas and for cheap peas, 
but offerings are very meagre. It is difficult to find straight 
carloads of anything except off-standard goods. Prices remain 
firm at previous quotations. Buyers are showing some interest 
in futures, but prices have not yet been named, and are not 
likely to be until packers find out what their seed deliveries 

will be. CRARY BROKERAGE COMPANY. 


at, 
i 
- 
” 
= : 
~ 


THE TRADE. 


33 


INDIANAPOLIS, IND. 


October 11, 1912. 

Indiana, like other States, has wound up its tomato pack 
for the season. A few are making short runs on pulp, as pulp 
is in high démand. In fact, the demand for guaranteed Indi- 
ana pulp greatly exceeded the supply. 

It is a safe guess that the pack of tomatoes in this State 
will even fall short of last year’s, notwithstanding an in- 
creased acreage. There are a few extra standards and fancy 
tomatoes in sanitary cans that are being offered at $1.10 to 
$1.20 f. o. b. factory. 

Corn is dull, with very little demand, except for off- 
grades at a shade under regular prices. 

E. L. SANFORD, BROKERAGE CO. 


CANADIAN TARIFF HAMPERS. 


Canners Want a Temporary Suspension on Vegetables for 
Trade Factory Purposes. 


Ottawa—Representatives of Canadian canning interests 
are seeking for temporary suspension of tariff on vegetables 
imported for canning purposes only, because of inability to get 
sufficient domestic tomatoes and other vegetables to meet the 
requirements, on account of continued wet, cold weather. 
Canners object to suspension of duty on vegetables imported 
for immediate use. They are opposed to reciprocity, and 
their present activity in seeking temporary suspension in their 
own favor, but excluding the general consumer from the bene- 
fits of such reduction, is serving to accentuate the demand for 
tariff reductions on world products, which will immediately 
take a prominent place in the tariff fight which will begin im- 


mediately after Parliament opens, November 14.—The Wall 
Street Journal. 


ILLINOIS PACKERS TO MEET. 


The regular annual meeting of the Illinois Canners Asso- 
ciation wil be held in Chicago at the Hotel Sherman on Tues- 


day, October 15, at noon. The meeting will begin with the 
usual dollar luncheon, which will be followed by the annual 
electian of officers. 


Statistics for the pack of 1912, the present market condi- 
tions, the progress of special research work, the celebration 
of a National Canned Food Week and other subjects will be 
discussed. 


Nearly everybody has sent in petitions for the amendment 
to the Women’s Ten-Hour Law. Are yours in? 


Come,—eat, drink and get wisdom. 


Mr. Broker: 


Why isn’t your card in the list below? 
Don’t you know that Jobbers and Canners all 
over the country are reading these pages, 
carefully, every week? 

How are they going to deal with you if 
they don’t know you—and they don’t! 

There’s a surprise due you. 


THE TRADE. 


BROKERS 


Favorably known to the Canning Industry 


JOHN B, HENDERSON 


(LONG DISTANCE PHONE, HAYMARKET 3766) 


LEE BROKERAGE COMPANY 


(NOT INCORPORATED) 
657 W. RANDOLPH STREET, 
BROKERS IN 


ALL KINDS OF CANNED FOODS 


Members National D. F. & Canned Goods Brokers Assn. 


JOHN A. LEE 


CHICAGO 


Refer to—Any Wholesale Grocery House in Chicago; Mid City Trust 


WILLIAM E. MORGAN 
ABERDEEN, MD. 
GENERAL LINE OF CANNED GOODS 


BROKERAGE 


Formerly of BAKER & MORGAN ESTABLISHED 1882 


CORN TOMATOES . 


CANNED GOODS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 


PEAS 


& Savings Bank, Chicago; Editor of The Trade, Baltimore. | PHILADELPHIA, PENNSYLVANIA 
R ° W. McCAND LESS Brokerage J O HN Canned 
BROKERAGE AND COMMISSION and M. Foods 
————CANNED GOODS A SPECIALTY Comasiasion PAVER 


Cc. W. BAKER & SONS 
CANNED GOODS 
BROKERS AND COMMISSION MERCHANTS 
ABERDEEN, MARYLAND 


306 Commercial Club Bldg. Jr, Indianapolis, Idn. 


H. N. FITZGERALD 
CANNED GOODS BROKER 

Sweet Potatoes Tomatoes 
SUFFOLK = VA. 


Spinach 


In Writing Advertisers, Kindly Mention The Trade. 
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BALTIMORE, NEW YORK AND CHICAGO CANNED FOOD MARKETS. 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


UP-TO-THE-MINUTE 
CANNED VEGETABLES CANNED VEGETABLES—Continued. 
Baltimore Wew York Chicago Baltimore WewYork  Chicage 
SAUERKRAUTY-Fancy No. 75 $0 90 
White Mammoth No. 2%...... $2 85 2 45 2 65 « Sta “ 6 8 
“ Peeled, ‘ ndard 3 5 75 5 
White, Large 2 35 BD a 3 50 3 50 
SUCCOTASH}-Green Beans No. 2........ 85 873% 1 00 
Green, “ 215 Dry Beans 80 82% 82% 
White, Medium 2 20 Maine I Io 
Green, I go POTATOES}-Jersey No. 3....... I 20 
ss White, Small 2 00 as Standard ** 3....... 85 85 I oo 
23 Tips White, Square ‘‘ 2 35 “ “ Southern “ 10...... 275 2 90 
“ Green, Square 2 15 Extra Stand. 3 go I 05 
ss 115 Standard g0 100 
BAKED BEANS}-No. I, Plain 3634 Seconds “ 85 87% 95 
“ “ “ 374% Standard 67% 11% 
“ “ 2, In Seance. Fancy 3 00 3 25 3 50 
“ as 67% Standard 280 275 325 
os me 3, In Sauce 7° - No. 2 Stand. Md. County... 67% 70 75 
BEANSt{—Refugee Size 1 Whole No. 2... 175 “ “3 “4. «87% 
“ “ = “to, Maryland ‘‘ 3 06 275 2 90 
“ “ Cut 90 to, Jersey 
“ String, Standard Green 60 65 Fancy San. Cans 5% inch. I 15 
OR idney, Stand. No. 2................ 5 
Medium 62% 67% 70 
CORN}{— APRICOTS—Cala. Stand. 155 1 60 
Stand.......... 65 | BLACKBERRIES§-Stand. No. 2...... 80-85 go 
oepeg OQ f{O “ce ac 
ss Extra Stand........... 7° 80 85 BLUEBERRIES§-Stand. IIe 
HOMINY}— Inside Enameled No. 3.. 55 Maine, I 40 
PEAS*-No, 1 Ex. Sifted White 127% 1 25 
2 Early June I 20 I 25 I 20 2 Ex. Preserved 
“ “ 9 Ex, Stand. Early Junes..........125 130 1 25 “5 2 40 
ss I 60 I 65 65 80-90 
wine 18 185 1 85 450 4 5 00 
. ac). 5, ere 2 25 2 30 2 35 PEACHES*-Cala. Stand. No 2% L. c 1 80 18 
Ex.Stand. 2}, “195 200 2 00 
I 10 I 05 No. 1 Ex. Sliced 95 97% 85 
“ I 05 26 ” 2 Standard White...... I 00 
” I 05 I 0§ I 00 
PUMPKIN{-Standard No. 3 65 50 3 Standards, White.......... ...... 
2 30 2 25 3 ad Yellow... I 75 
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CANNED FOOD MARKETS—Continued. 


ite, 
” ” se Yellow 
” ” 3 Pies, Unpeeled 
” “Bes Peeled.... 
” zo Peeled,...cccce 


PEARS}{-No. 2 Seconds in Water 
2Standards”’ 


3 Seconds in Water.............. 65 qs 
Standards in Water............ qe 85 
vINE- Bahama Sliced Extra No. 2 I 60 1 85 I 75 
APPLB* ” Grated ’ 2 160 #175 I 60 
I 30 I 40 
4 Hawaii Sliced Extra " 2%..... 2 45 2 35 2 35 
sd ~ ie * 2 I 75 I 80 1 85 
Shredded Syrup 10 650 650 
85 
RASPBERRIES}—Black Water No. 2 go 
Black Syrup” 2 I 25 
” Black Water” Io .... 575 625 
STRAW- Ex. Stan. Syrup No. Ito £4105 
BERRIES§— Preserved jo I 50 45 
Extra Preserved ”’ 2...... I 40 I50 170 
Standard go go go 
Extra Preserved 1...... 85-90 _...... 95 
Preserved 80 go go 
Standard Water ’’ Io...... 500 5 5° 
CANNED FISH. 
HERRING ROE*-Stan. No. I 00 
LOBSTER*-Flats, 2 75 3 00 2 60 
5 25 5 25 5 00 
OVSTER $§-Sten. 75 80 80 
SALMON—Sockeye 2 20 210 225 
Red Alaska Tall I 60 I 65 
* Cohoe Tall I 40 
” 2 20 2 40 
” ” flats, 1 40 I 40 
1 27% 1 40 
SHRIMP{-Wet or Dry No. 1 %.. 2H tke 


(Baltimore Shrimp Prices o Mississippi.) 


(+) Barimare quotations correc ach by Tho, Meehan & Co., Brokers 


(t) “ “ 6. Cranwell & Co., Brokers 
(§) 4 Shriner & Brokers 
“ “ “ “ “ H Tayler & Son, Brosers 


New York and Chicago prices Corrected by Special Correspondence. 


REGULAR AND SANITARY CANS 


F, O. B. SHIPPING POINT. 


Season 1911. Prices in effect January 1. Car load lots only. 
AMERICAN CAN Co. Coke Plate. K. S. Plate. 
No.1 cans, I 3% inch opening......... $9.00 perM. $9.40 

2% 2 1-16 15 75 sc 16.55 
“ce “ 5%” 2 2-16 19.75 20.90 
as cans, 2 1-16 75 


43. 
Solder Hemmed Caps, per thousand: 1 “ ‘inch, $1.00; 2 1-16 inch, 
$1.45; 2 7-16 inch, $1.80. 


WHEELING CAN CO. will quote prices on Cans on applica- 
tion at their Wheeling (West Virginia) office. 


CONTINENTAL CAN CO. Hole & Cap Cans. Extra Coated. 


I Cans, 1% inch $ per per M. 
No. 3 Jersey (§ in.) 2 1-16 in. opg... 17.25 

No. 3 Tall 5% in.) 2 1-16 in. opg...... 17.75 

No. 9 Regular Size 2 1-16 1n. OPE.....-- II.50 


Solder Hemmed Caps, per thousand, 1% inch, $t.co; 21-16 inch, 
$1.45; 2 7-16 inch, $1.80. 


Sanitary Cans, Plain. Enameled. 
No.1 Cans, 10.55 per M. $13.55 per M, 
No. 2 as 14.25 17-75 
No.2% ‘ 18.50 
0.3 . .50 
No 43.00 g3.co “ 
SOUTHERN CAN CO. 
No.2% ‘* 21-16 “ 
No. 3 § inch) ...... 17.25 


Solder Hemmed Caps, per thousand, 1% inch, I 00; 2 1-16 inch, 
$1.45; 2 7-16 inch, $1.80. 


SANITARY CAN CO. PLAIN ENAMELED SPECIAL, PLATES 


$10.50 $13.50 $ .40 

14.25 17.75 -60 

43.00 53.00 1.75 

Terms: f.o. b. Fairport, N. Y., Indianapolis, Ind. Diltanbin, N.J. 


STANDARD SIZES OF CANS. 


DIAMETER. HEIGHT, 
2 11/16 in, 4 in, 
3% in. 49/16in, 
No. 2% California ......... in, 4X in 
43/16 in, 4% w 
No. 6% in. 6% in. 
CANNERS’ METALS. 
torotons 1to4tons 
PIG LEAD—Omaha or Federal 5 
4x% gxIo 8x10 
SOLDER—Drop and Bar......... 23 22 21 
Wire Coil............... 23 22 21 
” Wire Segments...... 23 22 2t 
TIN PLATES. F. O. B: MILI 
14x20, 107 lbs. Base Bessemer 
14x20, t0oolbs. Bessemer 3 60 
14x20, 95 Ibe. ‘* Bessemer 355 
14x20, 90 lbs. ‘‘ Bessemer Steel....... 3 50 


a 
Baltimore MewYork Chicago 
PEACHES}-No. 3 Selected, Yellow......... 75 
80 85 85 
I 30 I 30 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 


your opportunity your time is lost, together with money. Rates upon application. 


Machinery For Sale. Factories for Sale. 
For Sale:—One Hawkins Universal Exhaust, never For Sal To cl ; 
been used, a bargain for someone. or Sale.—To close up an estate, we will sell one up- 


LING PACKING CO. to-date pea and corn canning plant, located in a splendid 

Newburyport, Mass. farming community in Northern Illinois, and which is now 

in operation. Also five hundred to one thousand acres of 

For Sale.—Three Huntley Mfg. Co. ‘‘Monitor’’ Pea | farm land with good buildings. Will sel! together or in 

Graders, complete. In good condition. part. For full particulars, address, ‘‘CANNERY,”’ care 
Address ‘‘BLIND’’, care The Trade. The Trade. 


Make Money Selling! 
Save Money Buying! 


ON THE ONE HAND 


T the close of the canning season many packers see where 


they will discard certain machines or supplies to be re- 


placed by others before the next season. 

Don’t let this machine or supply lay around until rust and 
decay destroy half the value. Clean it up, put it in good condi- 
tion—and sell it, Now. Turn this depreciation into money, cash. 

A small ad. on the For Sale Page of THE Canning TRADE, 
will do this for you quickly and at small expense. 


ON THE OTHER HAND 


N the numerous changes being made in the canning factories 
throughout the country there is probably just the machine, 
supply or entire factory that you want—and which may be ob- 
tained at a great saving of money. State your wants (over a key 
if you wish) in the Wanted and For Sale Page of THE Canning 
TRADE, and you will find this seller, at a very small cost. 


THE cannine TRADE 


BALTIMORE 
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THE CAN 


What Some Users Say: STANDS STILL 


‘*We run for weeks and did not lose a can.’’ 

‘*No need for poor cans unless you want them.’’ 

‘We have the seamer running fine, have not lost a can in two 
weeks.,”’ 

‘*We run hundreds of cases and not a can lost.’’ 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being filled. 

The operator places the filled can, with the cover in position, on 
the conveyor on the left as shown. Thecan is taken under a header, 
where the cover is pressed into position and fastened there; it is then 
taken into a dial which moves it around into the seaming head, where 
the can stands still during the seaming operation. 

These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. Why Not Use Them. 


Patented and 

The Improved Lock and Lap Side Seam for Open Top Double Patents Pending 

Seam cans was ORIGINATED, DEVELOPED AND PATENTED “sTEWARD” DOUBLE SEAMER, Ne. 6 

by us, With Automatic Feed For Round Cans 
We are the sole owners of this patent. 

All persons are warned against infringing this 


L. & J. A. STEWARD, Rutland, 


MORRAL BROTHERS -Morral, Ohio 


Manufacturers of and Dealers in 


COMPLETE LINE OF CORN CANNING MACHINERY 


THE MORRAL CORN CUTTER Either single er double cut) 


OST simple in construction. oe 
Mi OST positive feed. 
OST durable cutter out. ? 


RIGINAL 
NLY double cut cutter out. 
THERS will try to follow. 


ECUTS the corn at one operation. 
bn UNS smooth without clogging. 
ELIABLE in every way. 


DJUSTABLE to all size of ears. 
BSOLUTELY the best. 
DOPTED by leading packers. 


| ARGEST cutting capacity. 


ARGE ears and nubbins cut without clogging. 
EARN the MORAL and you will use no other. PATENTED 


It will pay you to write at once for prices and further particulars. Address, MORRAL BROS., MORRAL, OHIO. ' 


TESTIMONIAL 
Morral Bros. Morral Ohio. Eureka, Ill., March 22, 1912. _ 
GENTLEMEN :— 
We have used several of your Morral Double Cut Corn Cutters during the past two years’ and our experience with 
them has been so satisfactoy that we are enclosing our order herewith for eighteen more in order to replace all cutters of other makes 
which we now have and thus make our entire equipment at both plants of Morral Cutters. 


’ The principle advantage we find for your cutters is the feed. It takes ears of various shapes and sizes without strain » 


on the machine, and what is more important without clogging the machine and thus saves both time and corn, both of which are espec- 
ially valuable in a canning plant. e also find that the cost of repairs for your machine is only one-third to one-fourth the amount 
averaged by other machines we have used. Yours very truly, DICKINSON & CO., by Richard Dickinson. RD.MC. 


Writing Advertisers, Kindly Mention The Trede. 
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38 CANNERS READY REMINDER OF 


MACHINERY AND SUPPLIES USED IN CANNERIES AND A 
LIST OF RELIABLE HOUSES THAT SELL THEM. 


rague anning achinery 0. cago. 

American C Pump Co., 


‘ompressor & 
ore. 
Books on Canning, Preserving, Etc. 
Complete Course $5.00 Post- 
paid. Address The Tra timore, Md. 
Bottle Capping, Corking, Machines. 


Filling 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 


Boxes and Box Shooks. 
Canton Box Co., Baltimore. 


Boxing Machines. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 


Brokers. 
Jessup & Roberts, Philadelphia. 
Baker & Sons, Aberdeen, Md. 


Lee Brokerage Co., Chicago 

Wm. Morgan, Aberdee Ma. 

Paver. Jr., Ind. 
R. W. McCandless. El Paso, Texas. 

H. N. Fitzgerald, Suffo’k. Va. 


Cans and Solder Hemmed Caps. 
amore Can Co., New York, Baltimore, 
Chicago, San Francisco. 
Boyle Co., agg 
Continental Can C ‘o., Syracuse, Chicago, Bal- 


timore. 
FJohnson-Morse Can Co., Wheeling, W. Va. 
P. Conserve Co., Pa. 


ry Can Co., 
Southers Can Co., timore. 


Making Machinery, Dies, Presses & Tools. 

(Crimpers, Testers, Seamers, etc.) 
Machine Co., Salem, J. 

W. Bliss Co., Brook! 

Ams Machine Co., Mt. Vernon, _ 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. J. A. Ste teward, Rutland, Vt. 
Torris, Wold & Co., Chicago, Ill. 


Can Markers. 
Perfect Can Stamper Co., Xenia, Ohio. 


Can Marking Ink. 
A. E. Macneal, Baltimore. 


Canners’ Supplies. 
Ayars Machine Co., Salem, N. J. 
Brown-Boggs Co. “Hamilton, Ont. 
Geo. E. Lockwood Co. Philadelphia. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair Scott Co. baltimore, 
rague Canning chinery Chicago. 
ry R. Stickney, Portland. 


Machine. 
Can Straighteners. 

Sprague Canning Machinery Co., Chicago. 


Placing Machines. 
ry M. Lang Co., Portland, Me. 


Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
Handy Canper Mfg. Co., Baltimore. 
Max Am ne Co., 
ore. 


A. K. Robins & Co., Baltimo Md. 
L. & J. A. Steward, Rutland, 
Sprague Canning Machinery Co., Co., Chicage. 


Capping Steels. 
E. M. Lang Co., Portland, Me. 
Geo. B. Lockwood Co.. Philadelphia. 
- Handy Capper Mfg. Go. timore. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
Baltimore. 


Stevenson & Co., Balt 
tickney, Portland, Maine. - 
Zastrow, Baltimore. 


Catsup Machines. 
Brown-Boggs Co., Hamilton, Ont. 
Wm. 8S. Kern, Wilkes-Barre, Pa. 
Sinclair Scott Co., Baltimore. 

Canning Machinery Co., Chicago. 


Consulting Experts. 
W. L. Hinchman, Haddonfield, N. J. 


Corn Cookers, Fillers and Mixers. 
ars Machine Co., Salem, N. J. 
Bros., Morra 
K. Robins & Co. Baltimore, Ma. 
ates Canning Machinery Co., 


Corn Huskers, Cutters and Silkers. 
Huntley Mfg. Co., Creek, N. Y. 
Morral Bros., Morral 
Sprague Canning Mach. Chicago. 


Cranes and Carrying Machines. 
rague Cannin achinery Co., 
Geo Ww. Zastrow Baltimore. 


Crates, Iron Process. 
Morral Bros., Morral, O. 
rn Renneburg & Sons. Baltimore. 
. K. Robins & Co., Baltimore, Md. 


e Canning Machine: Co., Chicago. 
Sprague Zastrow Baltimore. 


D 
Bannerman Chemical Co., Syracuse, N. Y. 


Engines, Boilers, ete. 
B. Renneburg & Sons, Baltimore. 
A. EK. & Ma. 
Slaysman & Co., Baltimore. 


Filling Machines—All Kinds. 
Ayars Machine Co., Salem, N. J. 
Mfg. Co., Silver Creek, 
K. Robins & Co., Baltimore, Md. 
Sinclate Scott Co., B cus 
rague Cannin, Machine: cago. 
Eeary R. Stickney, Portiand, Me. 


Fire Pots. 


Ayars Machine Co., Salem, N. J. 
BE. W. Bliss Co., Brooklyn, N. Y. 
J. S. Hull Mfg. Co., Baltimore. 
BE. Renneburg & Sons, Baltimore. 
A. K. Robins & Co., —~. Ma. 
H. R. Stickney, Portland, 


Grasselli Conte Co., Cleveland, O. 
Geo. Co.. “pr hiladelphia. 


A. K. Robins’ Co., Itimore. 


Gas Machines. 
Cc. M. Kemp Mfg. Co., Baltimore. 


Hoisting and Carrying Machines (see “Cranes 
and Carrying Machines’). 
Harris Co., Rome. N. Y. 


Insurance. 
B. Warner, Manager.) 


Kerosene Oil Systems. 
J. 8. Hull Mfg. Co., Baltimore. 


Kettles, Process and Jacketed. 


re. 
Edw. Renne burg & Sons, Baltimore. 
Geo. W. Zastrow, Baltimore. 


Labeling Machines. 
Burt Machine Co., Baltimore. 
Brown-Boggs Co., Hamilton, oat 


Burt Machine Co., Baltimore. 
John G. Maiers’ Sons, 
Seely Bros., Blaine, Wash. 


Lacquering Machines. 
Burt Machine Co., 
Seely Bros., Blaine, 


Oyster Machinery. 

ue annin: achine’ 

Geo. w. Baltimore. 


Pinclair Scott Co.’ Baltimore. 


Paste. 
Fred H. Knapp Co., Westminster, Md. 


Patent Attorneys. 
Edw. 8. D Jr., Washi 


G. H. & W. T. Howard, Bal 


Pea Separators or Graders. 
Brown-Boggs Co., Hamilton, Ont 
Huntley Mfg. Co., Silver Creek, N. Y. 
Edw. Renneburg & Son, Baltimore. 
Sinclair Scott Co., Baltimore. 


Pea Vine Feede 
Brown-Boggs Hamilton, Ont. 


Lewis Middle: z. 
The John R. Mitchell 
Sinclair Scott Co., Baltimore. 
Stevenson & Co. Baltimore. 
w. Zastrow, Baltimore. 


Pulp Machines. 
Brown. Boggs Co., Hamilton, Ont. 
8S. Kern, Wilkes- Barre, Pa. 
Sincisiy Scott’ Co., Baltimore. 


Can Co., New York, Baltimere, 
ca 
Continental Can Co., Chicago, aa Bal- 


Sanitary Can Co., 
) 
L. & J. A. Steward, Rutland, Vt. 


Sanita: Making 
BE. Biles Co., Brooklyn, 
Ams Machine Co.. Mt. Verno 


Seed 
D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co., Chicago, Ill. 


Sieves and Screens. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co. imore. 
Sprague one “Machinery Co., Chicage. 


Scalders, Tomato, etc. 
Ayars Machine Co., Salem N. J. 
untley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, oO. 
Edw. Renneburg & Son, Baltimore. 
Sprague ‘Canstag Machinery Co., 


Solder and Meta 
Brooks Solder a Metal Co., Baltimore. 


*"Graseelit ‘Chet Chemical Co., Cleveland, 0. 
Geo. B. Lockwood Co.., Philadelphis: 
S. O. Randall’s Son, Baltimore. 


M Lane Port land, 
Torris, Wold & Co., ae 


String Bean 
Huntley Mfg. Co.. 8 Iver creek, _ A 
B. J. Lewis, Middleport, N. Y. 


Morral, O. 
A K. Robins & Co.. Baltimore, Mé. 

Canning Machinery Co., Chicage. 


4 
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EB. Lockwood Co., Philadelphia. 
Sinclair Scott Co., Baltimore. 
Md. 
a orral Bros., Morral, O. 
ve 4. K. Robins & Co. Baltimore. 4. K. Robins & Co., Baltimore, Ma. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. Lacquer. 
| 
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THE TRADE. 


CANNERS’ 


ASSOCIATIONS 


Communications should be addressed to the Secretaries in all instances. 


Association President Secretary Other Officers 
Balto. Canned Food Ex. ALBERT T. MYER, W. F. ASSAU. e Sth rg 
Illinois Canners’ E. F, TREGO 
lowa Canners’ O. MITCHELL. 
Maine Canners FERNOLD, HORACE F. WHBB, H.C, BAXTER 
N. Y. State Packers’ —— 8. THORNE, 
Southern Canners’ B. J. C. SAUNDERS, Jr. 
Packers’ W. 0. HOFFECKER, M. DASHIELL, 

Smyrna, Del. Princess Anne, Md. C. T. WRIGHTSON. 
Utah Canners’ J. — R. STRINGHAM. 
Western Canners’ edinburgh, Ind. 

Nat'l Kraut Packers’ J. — W. H. ERDRICH, 
Nat’! Pickle Packers’ — 
Amer. Specialty Mirs. C. A. MONAGLE. 


Puget Sound Salmon Cann’rs 


T. J. GORMAN, 
Seattle, Wash. 


W. I. CRAWFORD, 
Seattle, Wash. 
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ENAMEL LINED PACKERS’ CANS 
SOLDERED AND SANITARY 
ALL SIZES 


CONTINENTAL AUTOMATIC DOUBLE SEAMER 


Machine Floor Space, 4 feet 
8 inches by 5 feet 10% inches. 


THE CANS STAND STILL 


FOR CLOSING SANITARY CANS 


CONTINENTAL CAN CO. 


SYRACUSE. BALTIMORE CHICAGO CANONSBORG 


Nip 
E 
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CAPE 1 Cc 


